COMPARISONS OF AVERAGE AUDIENCE ESTIMATES - SELECTED PROGRAM ТҮР! 


FIRST REPORT FOR AUGUST, 1984 


EVENING 7:00-11:00 PM 


‘Suspense & 4 ” Pe АЛ 7:00-11:00 PM 
C d Ы ом W и i Regular $рк Тоа) 
HOUSEHOLDS % AVG. AUD. 9.4 12.2 9.7 11.6 10.5 9,8 10.3 9.8 10.5 10. 20.0 14.2 
№. OF PROGRAMS 8 23 IFR 7 23 24 26 30 8 23 79 
EVENING MONDAY-FRIDAY 
6:00-7:00PM 11:30-1:00АМ WEEKDAY DAYTIME 7:00АМ-4:30РМ WEEKEND DAYTIME 

г тотим) :30PM- у iat 10:00AM- 1:00- 10:00AM- Chil- = ——— 

Once-a-Week —Multi-weekly [Л w tiet) ин ПӘРИ айн ММ dren’s(1) Regular Special(3) Total(3) 

HOUSEHOLDS % AVG. AUD. 5.3 9.2 4.2 6.7 6.1 ^7 5.6 6.7 6,2 3.7 4.9 10.6 9,0 
NO. OF PROGRAMSt 4 3 9 14 9 6 14 13 27 30 3 10 13 


ы ы! АА ымы FOR INDIVIDUAL TYPES IN ABOVE (3) WEIGHTED BY DURATION AND FREQUENCY AND LIMITED 
ТО REGULARLY SCHEDULED PROGRAMS, EXCEPT FOR TYPES 
CARRYING THIS FOOTNOTE. 


on INCLUDES 8:30-9:30РМ AND 8:30-10:00РМ PROGRAMS, 


+ PROGRAMS ARE RATED IN TERMS OF TOTAL 
DURATION, UNDER FIVE-MINUTE PROGRAMS 
ARE EXCLUDED. 


IFR INSUFFICIENT NUMBER OF PROGRAMS IN TYPE 
FOR REPORTING. 


(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM. 


NATIONAL TV NIELSEN RATINGS RANKING - TOP PROGRAMS 


BASED ON NIELSEN ESTIMATES FOR TWO WEEKS ENDING AUGUST 5, 1984 


@) 


NIELSEN AVERAGE AUDIENCE 


AUDIENCES AUDIENCES 
RANK PROGRAM yus. NO. (000) RANK PROG Kus. NO. (000) 
1 SUMMR OLYMS-SUN~ 7:00РМ-2(5) 25.6 21,450 17 — SUMMR_OLYMS-SAT-10:30AM-2(S) 13.8 11,560 
2  SUMMR OLYMS-WED~ 7:00РМ-2(5) 25.0 20,950 21 RIPTIDE 13.7 11,480 
3 SUMMR OLYMS-TUE~ 7:00РМ-2(5) 24.5 20,530 22 САСМЕҮ & LACEY# 13.0 10,890 
4 SUMMR OLYMS-THU- 7:00РМ-2(5) 23.9 20,030 23 FALL GUY# 12.7 10,640 
4 ХХІ OLYM СРЕ ЕВЕНОНИВ) 23.9 20,030 24 REMINGION STEELE 12.5 10,480 
6 SUMMR OLYMS-SUN- 7:00РМ-1($) 23.5 19,690 25 АВС ИНГО NEWS ТОМСНТ-5Р($) 12.4 10,390 
7 SUMMA OLYM HN 700РМ-2(5) 23.2 19,440 26 OLYMPIC GALA(S) 12.1 10,140 
2 SUMMA OLYM5-MON- JO0PM-2(S) 22.4 18,770 27 МС SUNDAY. NIGHT MOVIE 12.0 10,080 
9 SUMMA OLYM5-SAT- 7:00РМ-2(5) 22.3 18,690 28 FAMI 11.8 9,890 
10 АВС WALD NEWS TONIGHT=SPC(S) 16.6 13,910 ABBAA BLOOPERS & PRAC, JOKES# 11.8 9,890 
11 SUMMA OLYM5-SUN-10:30AM-2(S) 16.2 13,580 30 MAGNUM, P.I. 11.7 9,800 
12 SUMMA OLYMS=SUN=1 1; IAT- (5) 15,6 13,070 31 BEN50N# 1 9,720 
13 МВС MONDAY NIGHT MOVIES# 14.8 12,400 31 SCARECROW & MRS. KING 1 9,720 
14 REAGAN FOR PRESIDENT(S) 14.6 12,230 31 SUMMR OLYMS-MON- 4:00РМ-2(5) 1 9,720 
15 ie OF THE STARS(5) 14.5 12,150 31 SUMMA OLYMS-WED-12:48AM-2(S) 1 
18 EAM 14,2 11,900 35 CBS WEDNESDAY NIGHT MOVIE 1 
17 fac Ин NIGHT MOVIEW 13,8 11,560 35 NEWHART# 1 ,640 
17 SIMON & SIMON 13,8 11,560 35 WEBSTERY 11.5 9,640 
17 SUMMR у АГ 12:92АМ=2( $) 13,8 11,560 35 60 MINUTES 11.5 9,640 


(1) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS, 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


4 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


HOUSEHOLD AUDIENCES 


PROGRAM NAME 


IST AUG. 1984 REPORT 


COVER 


NO. 0 
599 


«№, 


WK 
# DAY 


*EVENING 


А TEAM 42 
1 TUE. 8.35P 60 NBC A 
2 TUE. 8.00P 120 


ABC ЕЯ Не" 


2 WED АВС N 
м BUSNES BRIER WED 
1и 8.58P 1 АВС N 


АВС ЕЕ эз ҒЫ 24 
8.4. 1 АВС N 


ТЕ 1Р 
Ag ТШЕ BRIEF-FRI-SP 5 
RI. 9.00Р 1 АВС М 
АВС МОМОАУ NIGHT BSBL-PRE 5 
1 MON. 8.00Р 13 ABC SC 
А0 дын NIGHT BASEBALL 5 
н. 8.13Р 186 ABC SE 
АВС NEWSBRIEF-SAT(S) 
1 SAT. 9.06Р 
АВС NENSBRIEF -SUN(S) 


27 


1 АВС N 


1 SUN. 9.22P 2 АВС М 
АВС NEWSBRIEF-M-F 202 
1 MON. 8.11P 1 ABC N 
1 TUE. 9.58Р 1 
1 WED. 9.56Р 1 
1 THU. 10,00P 1 
1 FRI, 10.13р 1 
АВС NEWSBRIEF SATURDAY(S) 209 
1$АТ.. 10.01Р 2 ABC N 
АВС NEWSBRIEF ЮА) 216 
1 SUN. 10.27Р 2 ABC N 
рае ИХ М-Ғ SPECIAL(S) 
10.07Р Т АВС М 
; тон. 9.59р 
2 WED. 9.57P 2 
2 THU. 10.12 1 
2 FRI. 10,04P 2 
АВС NEWSBRIEF-SAT SPEC.(S) 
2 SAT. 9.00Р 2 ABC N 
ay ВА lt О 
ABC м SPEC.(S) 
2 5 OOP 2 АВС N 
Ag ТИТТЕЙ SUN SPECIAL(S) 
2 SUN. 10.01Р 2 ABC N 
ae WEDNESDAY NIGHT MOVIE 6 | 201 
1 WE! 9.00Р 116 АВС ҒҒ 
АН; WORLD NEWS TONIGHT 205 | 206 
1 M-F 6.30P 30 ABC N 


5 KEY: A= CURRENT REPORT В = SEASON AVERAGE 


209 196 


211 


212 


99 


96 


99 


TART 
5 Т our ner Уик 1 wk 2 Кл ик? 


97 


99 


99 


99 
99 


99 
99 


NO. OF | PROGRAM | HOUSEHOLD AUDIENCES 


> > о>о> wrw» OS > 


> 


ш>ш> 


24 


1265 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A 


PROGRAM NAME STATIONS | COVERAGE 
Wk STA 
Кошу УМ our ner E ii itali diei 
ABC WRLD к TONIGHT -5Р.(5) 165 94 |А 11.2 26 939 
2 6,30Р 30 АВС N 
АВС WRLD NEWS TONIGHT-SPC(S) 166 9з |А 16.6 37 1391 
2 SUN. 6.309. 30 ABC N 
ABE Ar peer NEWS и Кө, 149 81 А 12.4 28 1039 
АВС 
Ата 2 | 198 190 97 99 |А 6.6 12 553 
1 TUE. 8.35Р 30 CBS CS B 6.6 12 553 
2 TUE. 8.00Р 30 
ALICE 20 | 196 194 99 98 |А 11.3 19 947 
SUN. 9.30P 30 CBS CS B 15.9 25 1332 
АТ тон мА, 191 98 |А 9.9 17 830 
2 WED 30 МВС CS 
BENSON 35 | 203 97 А 116 24 972 
1 FRI. 8.00Р 30 АВС (5 B ІІ 27 4265 
BOONE 193 184 96 94 |А 8.0 15 670 
SAT. 10.00P 60 NBC GD B 8.0 15 670 
poson ІШЕ 185 179 94 95 JA 9.5 18 796 
00Р в 95 18 1% 
висо Ы нус р о, пас 65 190 99 А 6.2 13 520 
1 SAT. 8.00Р 30 CBS ЕА 
nee & LACEY 198 99 [А 13.0 22 1089 
2 №! 10.00P 60 CBS op? B 16.8 28 1408 
ADD CAMERA- MEN & мы 198 98 | А 9.0 15 754 
2 MON. 10.00Р 60 МВС С 
CBS EVENING NENS-RATHER 209 | 202 203 99 99 |A 10.1 22 846 
M-i 6.30P 30 CBS М B 12.7 24 1064 
CBS ке NEWS-DEAN 30 | 182 181 91 90 |A 4.8 10 402 
я 6.00Р 30 CBS N B 85 17 2 
С85 AAG кш -SCHIEFFER 34 | 167 163 89 BB |А 6.1 15 51) 
30P 30 CBS N B 9.0 19 754 
СЯ SATURDAY ‘NIGHT MOVIE 14 | 197 182 99 94 |A 6.6 13 553 
1 SAT. 8.30Р 150 CBS FF B 9,3 18 779 
2 SAT. 9.00Р 134 
CBS TUESDAY NIGHT MOVIES 28 | 189 195 97 99 |А 8.9 15 746 
$ TUE 9.05Р 109 CBS ЕЕ 8 14.7 24 1232 
TUE. 9.00P 1 
© WEDNESDAY NIGHT MOVIE 35 | 191 190 95 98 |А 11.5 20 964 
1 WED. 9.00Р 115 CBS FF 8 12.0 20 1006 
2 МЕЙ, 9,00Р 120 
CHEERS 206 202 99 99 |А 10.9 19 913 
THU, 9. 00Р 30 NBC ee” B 15.1 24 1265 
sig OF THE STARS(S) 197 99 A 14.5 25 1215 
MON. 9 00Р 120 CBS GV 


° PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


HOUSEHOLD AUDIENCES 


PROGRAM NAME 


% DAY 


PROGRAM NAME 


"% DAY 


J, s 


М our мет ака иконка ик? 


PROGRAM 
COVERAGE 


ізі NT KNIGHT RIDER 36 | 199 197 
CROSSROADS 6 | 201 196 А ‚00Р 60 NBC 
WED. 8.00P 60 CBS 00 B АШ A 
DALLAS 36 | 199 197 А KNOTS. LANDING 32 |202 196 9 
FRI. —9.00Р 60 CBS GD B кА 1000 в со |, 1а 18 
DICK CLARKS GOO ор, DAYS(S) 190 A THU: — В,00Р 60 CBS PD 19 
DIFERENT sess: 40 188 А MAMA'S FAMILY 186 10 
SAT. 8.00P 30 NBC CS B AAA. 9.30 30 NBC cs 1g 
DOMESTIC LIFE 1 188 A 2 FRI р 60 NB 9 
2 TUE. 8.30Р 30 CBS CS B БИТІ = 
DOUBLE TROUBLE 190 A MOVIE OF THE WEEK-FRIDAY 13 10 
2 WED. 8.00Р 30 NBC CS B ІНІ. 8.000 175 NBC FF 10 
DUKES OF HAZZARD 36 194 A NGC MAJOR LGE. PRE Еро 7 
TERI. 8.00 53 CBS cs B шы МЕР NBC SC 
% LIFE 37 192 A NBC MAJOR LGE. BSBL-WED.(S) 8 
fe ища ае, М 
FALCON CREST 34 197 À ; ОР 17 
FRI. 10.00Р 60 CBS GD B ДЕК Жарды 
NBC NEWS DIGEST-M-F 208 8 
FALL GUY 39 | 206 99 А 12.7 26 1064|| 1M&TH 8.58P 1 МСН 
1 WED. 8.00 60 АВС А B 19 29 1800) ІШЕ. 93% 1 к. 
FAMILY TIES 28 | 201 202 98 99 |А 11.8 21 989 + ? 
THU. — 8.30P 30 NBC CS B 143 23 1198|| Smi Обр 1 
FOUR SEASONS 194 99 A 69 12 58| 2 TUE: 0р 1 
8.30P 30 CBS CS B 93 17 19| ower "58р 1 
FOUL UPS, BLEEPS-BLUNDERS 22 | 202 99 A өз 1 2737 || MC as Н 38| 101 19 90 89 А 8 
ch, a жеде 23 ABC U 9 в 88 29 1156 тоу, 10-598. 109 Б 12 
196 97 99 |A 109 21 913 foe ta 
THU. 8.00P 30 NBC CS в А21: 23 алады 
GQODNIGHT, BEANTOAN 189 е A 1.5 м 629 | СЕН 016:57-5Ат 42 | 173 164 85 во [А в 
3 00P 30 cas CS ° B 75 15 629 ate 58р 1 МС 8 10 
ОШ воа 355 a JA 75 15 S57 || NBC AIS кв" =s, 20| 175 172 вв 90 |А в 
8.30Р 30 CBS CS в 1.0 13 587 1 NBC N B 9 
HARE TO WART доя © A 99 18 взо|МВСМЕН50бЕ5Г-ЫН 42|17 175 вв ва јд в 
НЕТ stus 60 АВС РО 210 207 оз 99 |A 10:5 18 1933 койп Ат we 5] 162 156 90 ат а 
THU. 10.00Р 60 NBC OP | 8 160 27 134 ЗАТ. — 6.30Р 30 NBC в в. 
юта š up бӯ Жаа” NBC NIGHTLY HEHS-SU 29| 164 166 вт вв |А 5. 
1 TUE. 9.00Р 60 АВС GD B aga de 83 SUN. 30P 30 NBC вв. 
жнее зз лв 195 o9 99 [A 10:9 18 8920 нес менти tes 209 | 199 201 97 99 |А 8. 
9.00Р 30 CBS CS В 16.3 25 1366 6.30Р 30 NBC B 10. 
жїн SLEPT ERE 149 oa: hae Ym NBC SUNDAY NIGHT MOVIE зз | 190 195 98 97 |А 12. 
WED. 8.30Р зо NBC CS ` > |e 102 20 8% SUNG -000P 120 МВС FF 8 ARs 


7 KEY: А = CURRENT REPORT В = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


N оз Doni очно ON 


ә чо N 


Мә Ube bobbi Show 


эю 


20 


1039 


1006 
1316 


” PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


PROGRAM NAME 


WK START 
# DAY TIME 


DUR мет НЕ; Wk 1 WK 2 WK 1 WK 2 


PROGRAM | HOUSEHOLD AUDIENCES 


NO. OF 
Қ STATIONS | COVERAGE 


ST AUG. 1984 REPORT 


PROGRAM NAMI 


№. OF | PROGRA 
4, $11005 М | HOUSEHOLD AUDIENCES 


COVERAGE 


EVENING CONT'D 
NEWHART 
2 MON, 9.30Р 


NEWSBREAK-M-F 
1 MWIHF 8.58Р 
1 TUE. 9.04P 
2 MON. 8.57P 
2 TU-F 8.58P 
кл SAT, 


58P 

NEWSBREAK-SUN. 
1 SUN. 8.58Р 
8.28Р 


2 SUN. 
NIGHT COURT 


THU. 9.30P 30 


OLYMPIC GALA(S) 
1 THU 


А 8.00Р 180 АВС GV 
Е DAY АТ А TIME 
2 MON. 9.00Р 30 CBS CS 


ONE DAY АТ А ТІМЕ(В) 


2 SUN. 8.00P 
REAGAN РОВ PRESIDENT(S) 
1 WED. 10.55Р 


31 
30 CBS CS 


CBS N 


41 
CBS М 


4 
CBS М 


8 
NBC CS 


30 CBS CS 


196 99 


206 | 189 176 94 91 


195 99 


193 118 98 92 |А 
B 
186 187 97 97 $ 
197 195 99 99 |А 
B 
208 99 A 
A 
B 
A 


12 194 98 


B 
197 97 А 


5 CBS P 


MEASAN FOR О 198 98 A 
REAGAN POLITICAL -NBC-FRI(S) 174 94 А 


1 FRI. 10.55P 


REAGAN-BUSH '84 COMM.(S) 
1 WED. 10.56Р 


REMINGTON STEELE 


1 TUE. 10.35Р 
2 TUE. 10.00P 


2 WED. %. 00Р 

SCARECROW & we KING 37 
MON. 8.00Р 60 CBS °, 

30 NBC 05 


SILVER 


SIMON & SIMON 


THU, 9.00Р 


60 MINUTES 


SUN. 7.00Р 


4 ABC P 2 
60 NBC PD 
60 


23 
60 NBC PD 

32 
60 NBC GD 


5РООН5 
SAT. 8.30P 


35 
60 CBS PD 

44 
60 CBS DN 


5 NBC P 


206 99 
196 


% 
8 
8 
w» 


193 97 


203 194 99 99 
188 183 95 90 


204 196 99 98 
197 98 99 


шьш» о>о> о>шо> 


KEY: A= CURRENT REPORT В ЗЕАЗОМ AVERAGE 


Be Te 
HN ou 


£ =. ° 
N ОШ Ñ RO BN ол 
© N= Be оо оз 


AVG. AVG AVG 
AUD. SHARE AUD || WK START Е AUD. SHARE ANB 
%  % (00 | # DAY TME our нет МК 1 WK 2{WK 1 WK 2 80. SHARE 000 
18 два |] sumen SUNDAY UA 150 151 87 вә |A 28 6 2% 
25 1425 || SUN. |.00Р во NBC DN B 31 7 260 
SUNMB ÖLYNS ÈUN- 7:00PM-1(S) 99 А 23.5 44 1969 
16 729 || 1 SUN. 7. 00р 241 АВС SE 
22 1182 а 06р 67 
ина OLYMS ON. 700Рн 245) 214 99 |А 22.4 41 1377 
MON. 7.00P 242 ABC SE 
ш 478 & 1107р 55 
17 779 || summe oLYns- 16. 2400-25) 214 99 |A 24.5 45 2053 
14 654 . 7.00Р 301 ABC SE 
23 1240 || уния OLYMS-HED. 70008-20) 214 99 |A 25.0 46 2095 
2 WED. 7.00р 317 ABC SE 
17 гі || sUMMR близи. 10091125) 214 99 |А 23.9 45 2003 
21 1039 ТНШ. 7.00P 244 ABC SE 
а 1109P 51 
22 1014 
умна OLYMS-FR- 7-00PH-2(5) 214 99 |A 23.2 45 1944 
18 930 |] 2 FRI. 7.00 242 ABC SE 
23 1148 ОТР 54 
зуна OLYMSISAT- 7:00°H-2¢5) 215 99 |А 22.3 45 1869 
15 662 т. 27:00 250 АВС SE 
а 1116р 36 
25 1399 | | sUMMR oLYMS-SUN- 7:00РМ-2(5) 214 99 |A 25.6 48 2145 
27 1223 || 2 SUN. 7.00 243 ABC SE 
а 11:08Р 49 
TY BLOOPERS Е PRAC. JOKES 25 99 A 11.8 23 989 
18 746|| 1 МОМ. 8.00Р 60 NBC CV В 17.3 28 1450 
19 796 | | TRAPPER JOHN, М 35 195 99 99 |А 11.4 19 955 
SUN. УОН 006 60 CBS бр В 162 27 1358 
эш OLYMPIAD’ PREVIEW(S) 9 А 108 21 905 
21 980|| 1 FRI. 9.00Р 120 ABC SC 
22 1048 | | XXII OLYM OPEN-CEREMONY(S) 99 А 23.9 48 2003 
25 1240 || 1 SAT. 7.30P 222 АВС SC 
WATERSINP Oowil PTS) С. 172 87 |А 45 9 3⁄7 
24 1148 " а 
26 1408 || WEBSTER 35 98 11.5 23 964 
14 687 || 1 FRI. 8.30Р 30 АВС CS B 16.2 28 1358 
22 1073 || ATE FRINGE 
21 972 | | АВС NEWS:NIGHTLINE-MON 96 д аз 13 360 
26 1383 || 1 МОМ. 11.42P 30 АВС N B 41 14 344 
22 513 ABC NESTON 96 A 51 14 427 
TU-F 11.30P 30 АВС N B 56 15 469 
24 1156 мс ROCKS 79 д 20 6 168 
34 1818|| 1 FRI. 12.00 32 АВС PC в 22 7 184 
КО ABC WEEKEND REPORT-SAT. -| 40 88 А 41 ш 34 
1 SAT. 1,427 15 АВС N в 48 10 402 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


10 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


sho Shs ОА HOUSEHOLD AUDIENCES 


1ST AUG. 1984 REPORT ч 
NO. 


ROGRAM | H 3 
EBOGR Mt OUSEHOLD AUDIENCE 


PROGRAM NAME PROGRAM NAME 


START АЁ SHARE À 


М av SAE our ner APRI 


LATE FRINGE CONT'D 
ABC WKEND REPORT-SAT(S) 
2 SAT. 12.16А 15 АВС N 


АВС WKEND REPORT-SUN(S) 
2 SUN. a a 15 ABC N 


SUN. 12.43А 15 ABC N 


CBS NEWS МЕНТИАТСН-1 

1 MATHSU 2.00А 30 CBS М 

1 TUE. 2.06А 24 

2 M-THSU 2.004 30 

CBS NEWS NIGHTWATCH-2 210 
M-THSU 2. 30А 210 CBS М 


CBS SUNDAY Р (055000; 42 
1SUN. 11. 15 CBS N 

2 SUN. 11. ЗОР 15 

DAVID LETTERMAN 1 


191 


1M & TH 12.30A 30 NBC GV 
1 TUE. 1,05A 

1 МЕО, 12.32А 30 

2 M-TH 12.30A 30 


мүн LE ПЕЙ, P Ya ө 


78 
DAVID LETTERMAN. п 
1M& TH 1.00А 


2A 
1.00А 30 
RE ON HOLLYWOOD 


1 МОМ, 12.12A 30 
И 155001 31 


1 THU. 00М 30 
FRIDAY шені Deos 
FRI. 12.30A 90 NBC PC 
LATE MOVIE I 
MON. 11.30Р 68 CBS FF 
І TUE. 11.36P 6 
1W& TH 11.30P 67 
RI. 11.30Р 69 
2 TU & И 11.30Р 67 
THU. 30P 66 
LATE MOVIE IL 211 
MON. „ЗВА 50 CBS FF 
І ТШЕ. 12.43А 51 
1 WED. 12.37А 54 
І THU. 12.37А 46 
І FRI. 12.39А 47 
2 MON. 12,38А 43 


11 KEY: A= CURRENT REPORT В = SEASON AVERAGE 


185 


115 


194 


174 


174 


196 
181 


196 


170 


170 


96 


63 


98 


88 


88 


98 


98 


89 


89 


o> wv» 


o> 


ve 


=> 


На 


11 


14 
15 


тел 


318 


201 
193 


117 
168 


226 
310 


411 
503 


293 
344 


w DAY 


TIME 


2 TUE. 12.37А 55 
2 WED. 12.37А 48 
2 THU. 12,36А 46 
2 FRI. 12.39А 50 


NBC LATE NIGHT MOVIE 4 
2 SUN б 45Р 121 NBC FF 
1.45Р 93 
здлар мой 
SAT. 11.30Р 82 NBC GV 


SUMMR OLYMS-MON-12:34AM-2(S) 
2 МОМ. 12,34А 86 ABC SE 
suni OLYMS-TUE-12:32AM-2(S) 

. 12.32А 88 ABC SE 


toe Stee to eine 25) 
Еш OLYMS-THU-12:31AM-. 268) 
THU. 12.31A 79 ABC SE 


SUMMR Weel FRI-12:32AM-2(S) 
2 FRI. 2.32А 88 ABC SE 
SUMMR әне 5АТ-12:31АМ-2(5) 


2 БАТ. 12.31A 83 АВС SE 
ӨЛІ ДЫН SUN-12:33AM-2(S) 
.3ЗА 81 АВС АБ 
йг зо 
І MTHF 11.30Р 60 NBC wv 
1 TUE. 12.05А 60 
2 M-F 11.30Р 60 


WEEKDAY DAYTIME 

ABC DAYTIME NWSBRIEF-SP.(S) 
2 MON. 5.09Р 1 АВС N 
АВС DAYTIME (Куй ү (5). 
2 TUE. 


Ag ИМЕ М нк ë ©, 
2 WF 57Р АВС N 


ana D, DAYTIME NEWSBRIEF-M-F 50 


2.57P 2 ABC N 

А eee NEWS-MORN-615A 15 
6.15А 15 ABC М 

ABC WORLD NEWS- пову: БҮ, 203 
M-F 6.45А 15 ABC N 
АВС WRLD NEWS~SPC~ ë 15A-1(S) 
Aad 6,154 15 АВС М 
О rete NEWS-SPC-6:45A-1(S) 
M-F 6.45А 15 ABC N 


37 | 202 


201 


207 
101 


158 


213 
214 


214 
214 


213 
214 


213 
197 


212 


213 
206 


100 


143 


99 


99 
72 


87 


99 
99 


99 
99 


99 
99 


99 


99 
99 


73 


84 


> > => OD 


o> 


>ш>>»> о>ш>ш> 


о о чо юк 
N о Бо ль 


11.6 
10.5 


13.8 
10. 


ә 


10.2 


ou 
NS 


12.8 


11.1 
10.0 


юн e AA 
won Hobs 


1.4 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


39 


15 
21 


36 


117 
126 


553 
595 


804 
729 


972 
880 


1156 
905 


855 


453 
561 


1073 


838 


) 


12 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


PROGRAM | HOUSEHOLD AUDI 


AVG. N 
AUD. SHARE И 
% % (0,000) 


е | NO. OF 
PROGRAM NAME аҚ STATIONS | COVERAGE 
WK START ( 
$ DAY TME DUR NET ИЯ WK 1 WK 2|wK 1 WK 2 
WEEKDAY DAYTIME CONT'D 
ALL MY CHILDREN SPECIAL(S) 203 99 
2 TU-F  2.00Р 40 ABC 00 
ALL мү CHILDREN 205 | 206 99 A 
1 M-F 00Р 60 АВС 00 B 
AlL МҮ өшін ~SPECIAL(S) 203 99 |А 
2.01Р 40 ABC 00 
ANOTHER WORLD 201 200 99 99 JA 
2.00P 60 NBC ob B 
AS ЛЕ WORLD TURNS 204 | 204 202 99 99 |А 
1.30Р 60 CBS 00 B 
Bony LANGUAGE 110 105 59 59 |А 
4.00Р 30 CBS ву B 
CAPITOL 196 195 96 95 |А 
M-F 2.30P 30 CBS oo B 
CBS EARLY MORNING NEWS 210 |131 132 87 87 |А 
30A 30 CBS Nay B 
CBS „нонни КЗ 1 198 198 99 99 |А 
7.30А 30 CBS нш B 
CBS MORNING NENS 2 209 | 198 198 99 99 |A 
M-F 8.30А 30 CBS N B 
DAYS OF OUR LIVES 206 | 206 204 99 99 |A 
M-F 1.00Р 60 NBC 00 B 
DIFFRENT STROKES M-F 25 | 137 136 68 65 |А 
12.004 30 NBC CS B 
ence OF NIGHT 2 120 69 А 
1 M-F 4.00Р 30 АВС DD B 
FACTS 0F LIFE M-F 143 | 142 136 87 85 |A 
М-- _ 10.00А 30 NBC CS B 
FAMILY FEUD 204 | 178 89 A 
1М-Ғ 12.00№ 30 АВС ОР B 
өзенді. HOSPITAL L SPECIALS) i 207 99 |А 
GENERAL HOSPITAL SPECIAL(S) 207 99 |А 
2 TU-F 3.20Р 40 ABC DD 
GENERAL HOSPITAL 203 | 209 99 A 
1 W 3.00P 60 ABC DD 8 
4% “horns, АМЕНІСА-730 209 | 203 202 99 99 |A 
7.30А 30 АВС N B 
6000 MORNING, АМЕҺІСА-830 208 | 204 203 99 99 |А 
8.30A 30 АВС № B 
suong LIGHT 205 | 205 204 99 99 |A 
M-F 3.00P 60 CBS DD B 
cove REPORT -M-F 25 | 176 89 A 
M-F 11.00А 30 АВС U 8 
13 KEY: A=CURRENT REPORT В = SEASON AVERAGE 


w әс ооо NNN 
+ һоло һекә Чьоо 


ә 5 NEON ROLL кот 


оо bobo шо 


м START . 
ЖАШТА 
in 
872 || Lovin 204 
ТИР 1,304 30 АВС DD 
737 ігі GM/HOLLYWOOD 505 НА 176 
729 1.00 60 NBC QG 
838 NEC NENS AT SUNRISE 210 
МР 6.30А 30 NBC N 
469 | | NBC NEWS DIGEST-DAYTIME — 85 
469 ИЕ 2,57р 1 мсм 
620 | | НЕМ5ВВЕАК-11.57 208 
eas || МР ШУ 2 CBS N 
277 || NeUsBREAK-3.57 205 
268 3.57? 2 CBS N 
511 || one LIFE то Live 203 
836 || 1МЕ 2.00P 60 АВС 00 
101 | OME LIFE то LIVE SPECIAL(S) 
126 || 2 0-Е 2.408 40 ABC DD 
128 | | ake LIFE ro LIVE-SPECIAL(S) 
285 || 2 MON.  2.41P 40 ABC DD 
260 || PRESS YOUR LUCK 210 
302 || ме 10.304 30 CBS ap 
512 | | PRICE Is RIGHT 1 206 
603 || М-Р 11.004 30 CBS АР 
ЛКЕН 207 
327|| M-F CBS АР 
218 || REAGAN шге Чи, 
268 8.55А 5 NBC P 
478 | | RYANS HOPE 205 
385 || 1 МЕ 12.30Р 30 ABC DD 
369 | | SALE OF THE CENTURY 204 
394 || ° M-F 10.3030 NBC QG 
913 || SANA BARBARA 5 
M-F 3.00Р 60 NBC DD 
вез | | бізі 25 
МЕ 11.30А 30 NBC QG 
771 || SEARCH FoR ronogaon 208 
838 || МР 10.30Р 30 NBC 00 
218 || suma OLYMS HON -11:00AM 2 (9) 
402 || °2 MON. 11.00A 181 ABC SE 
419 || surma огүн5-мн- а:ооен-25) 
453|| 2 МОМ. 4.00P 90 ABC SE 
637 зн OLYMS-TUE -11:00AM-2(8) 
662 | | `2 TUE. 11.00А 180 ABC SE 
251 || мия OLYHS-TUE- a:00°H-26) 
243 200 90 ABC SE 


15Т AUG. 1984 REPORT 


PROGRAM NAME 


iy 


NO. OF | PROGRAM 
STATIONS | COVERAGE 


WK 1 WK 2|WK 1 WK 2 


HOUSEHOLD AUDIENCES 


AVG AVG. 
. SHARE AUD. 
р % (0,000) 


201 


160 


204 


187 


155 


167 


197 
177 


191 


205 
205 


160 


200 


200 


150 


184 
190 


152 
207 


212 
207 


213 


96 


78 
90 


99 
91 


94 
99 


80 


99 


99 
99 


93 
84 


92 


78 


95 


99 
99 


80 


99 


99 


83 


93 
93 


76 
99 


99 
99 


99 


>ш>ш> c> > > > =>=> P> о>ш>»> => 


>or wrr vrv» 


> 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А 


ә о --чәо чьи ное ww 
ә и EMU BONE Broo о» 


POO wuna 


14 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC ет AUG. 1984 REPOR 


PROGRAM | HOUSEHOLD AUDIENG 
PROGRAM NAME PROGRAM МАМЕ я sTArONs | COVERAGE 
“к м A 
E ору SAE our мет Бикінкгінкі wk 2| Y Кошу ММ our мет ка кака wk 2 
се el! IAT RUNNER 3 24 | 188 180 93 93 |А 5.5 20 461 
2 WED. 11.00A 180 ABC SE 1.04 30 CBS СА B 53 19 444 
седі KANGAROO-5AT 44 |129 128 83 83 |А a 9 42 
smn к WED- 4:00РМ-2($) * 7.00А 60 CBS CL B 1.2 14 1 
2 WED, 8.00Р 90 ABC SE 
эй үне” THU- 11:00АМ-2(5) CBS CHILDREN'S FILM Н Т. 29 | 154 148 78 78 |А 2.5 8 210 
THU. 11.00A 180 ABC SE SAT. 1.30Р CBS CL B 2.6 9 218 
ФУ Аа SPEC, (8) 193 96 A 29 NH 277 
cane c LYS THU дон. 218) БАТ. © 3.00P 60 CBS SE 
SUMMR OLYMS-FRI- 11:00АМ-2(5) ARLE BRO ed SHOW 24 | 187 186 94 94 |А 125 16 126 
2 FRI. 11.00А 180 АВС 5Е ЗАТ. 30 СВ5 СА в 27 19 226 
DUNGEONS ло DRAGONS, 44 |199 198 97 97 |А 3.8 18 318 
SUNN ИБН, 4:00PH- 21S). SAT. 9.30A 30 CBS СА в 55 22 461 
С 
21 FACE THE NATION 44 |158 161 92 92 JA 2.5 9 210 
TODAY ŠHOH-Z30AM сң Гы CHA зо oes cc B 32 11 268 
TODAY SHOW-8.30AM 209 куте сааса 44 | 186 187 95 95 |А 2.1 23 176 
1 БІНЕ А ЕЧ NBC N 8.00А 30 МВС СА B 350 21 251 
2 МЕ” 8.30А Су у ТЫ S (85 Së 191 97 A эл ы 310 
$29,000 PYRAMID HARTFORD OPEN-SUN(S) 196 99 А 38 9 318 
M-F 10,00А 30 CBS QP B 5.0 21 419 1 SUN. 4.36Р 92 CBS SE 
E OF FORTUNE 206 | 208 206 99 99 |A 7.6 28 537 || IN THE NEWS- ип 44|187 186 94 94 |A 18 16 151 
M-F 11.00А 30 NBC QG B r 3 512 SAT. 8.2 3 CBS CN B 3.1 20 260 
ka о THE RESTLESS 207 | 206 201 99 99 |А 8.6 28 721 || IN ТЕР Nenes Ан 44 | 199 198 97 97 |A 3.6 17 302 
12.30P 60 CBS DD B 86 31 121 з CBS CN B 50 19 419 
Мз DAYTIME ІН НЕ к. a pes 41| 195 194 95 96 |А 3.8 16 318 
ABC WEEKEND SPECIALS(B) 164 78 A 3.2 12 268 3 CBS CN B 4.4 16 369 
1 SAT. 12.00N 30 ABC FV ІМ тең News- sth Ан 24 | 188 180 93 93 |А 4.5 16 377 
ABC HIDE WORLD-SPORTS SAT 32 | 207 99 A 44 13 389 ПЫНА $3088 CH 8 62 48 35 
3,00Р 210 АВС 5А B 7:3 17 512]]1N 5 МЕМ5-12,26РМ 20| 177 170 88 88 |А 3.8 13 318 
alvin Т! THE CHIPMUNK5 43 |200 197 97 97 |А 8.5 25 545 12.26Р 3 C8S CN B 3.4 12 285 
SAT. 10.30А 30 МВС CA B 7.9 28 662] IN te Hens; 12, pen 31| 179 175 89 89 |А 3.0 10 251 
AMERICAN BANDSTAND 34 | 174 84 А 3,5 13 293 122 57085 GY А 85% cj 950 
1 SAT. 12,30P 60 ABC PC B 4.2 14 352 || IN THE NEWS- = 30| 170 167 87 88 |А 3.1 10 260 
BENJI,ZAX & THE-PRINCE 20 | 180 175 89 89 |А 3.5 12 293 SAT. 1.26P CBS CN B 3.9 13 327 
SAT, 12.30Р 30 CBS CA B 3.6 13 302 | | INT'L AMATEUR BOWLT wots) 186 95 |А 24% 7 210 
BEST OF SCOOBY 000 25 | 197 96 À 40 48 || © Аню DOP 99-088 GE 
1 SAT. 11,30A 30 ABC CA B 5.0 18 419 В 43| 200 96 А 4.2 17 352 
BISKITTS 20 | 177 170 88 88 |А 4.1 14 344 10,30А 30 АВС СА 8 5.5 20 461 
БАТ. 12,004 30 CBS СА В 3.8 М4 38 мер ДЕ PRESS. 40 | 180 181 97 97 |A 21 6 15 
BUGS BUNNY /ROAD RUNNER 21200 191 99 97 |A аа Iz 368 Жылы ан ee ЖАЗ 
SAT. 0 CBS СА B 4.7 17 394 НӘН GOLF CLASSIC(SAT)(S) 188 98 | А 2.4 6 201 
зе КУ RUNNER 2241196 108 96 әв JA 57 21 ав 2 SAT, 4 30P 89 CBS SE 
Т. 11.00А 30 CBS CA B 57 21 478 көй GOLF CLASSIC(SUNXS) 196 99 [А 2.4 6 201 
SUN. 3.30P 153 CBS SE 


15 KEY: А» CURRENT REPORT В» SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


16 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


NO, OF 
PROGRAM мш 25, STATIONS | COVERAGE 
wK 
Кору УМ our мет ика WK 2 МК wk 2 
WEEKEND DAYTIME СОМГО 
MENUDO-10:25AM 44 |199 175 99 85 
SAT. 10.25А 4 ABC CN 
MENUDO-11:55AM 25 | 196 96 
1 SAT. 11.55А 4 АВС CN 
MR. T 43 |201 200 97 99 
SAT. 11.00A 30 NBC CA 
MONCHHICHIS 27 | 193 172 95 81 
SAT. 8.00A 30 ABC CA 
мс MAJOR LEAGUE PRE GAME 16 | 202 200 99 99 
Ат, др ДР 17 NBC SC 
м: MAJOR LEAGUE, BASEBALL 16 | 202 200 99 99 
1 SAT. 1.47P 191 NBC SE 
2 SAT. 2217Р 245 
NEW FAT ALBERT SHOH 29 |110 167 вт вв 
1.00Р 30 CBS СА 
NEW ЗЫ ову % SCRAPPY DOO 27 | 201 178 99 85 
SAT. 9.00A 30 ABC CA 
ONE TO GROW ON-8:28AM 31 | 186 187 95 95 
SAT. 8.28А 2 NBC CN 
ONE TO ‘GROW ON~8:58AM 44 | 196 197 97 97 
SAT. 8.58A 2 NBC CN 
ONE 10 Бн YF "W Р ш 206 206 99 99 
ONE aM ‘crow one Bh ВАМ 43 | 200 197 97 97 
SAT. 10,58A 2 NBC CN 
ONE TO ыш W 12:28PM 28 | 148 145 74 74 
SAT. 2.28Р 2 NBC CN 
PAC-I MAN 44 | 200 115 99 85 
5АТ. 9.30А 30 АВС СА 
PUPPY-FURTHER ADVENTURES 42 | 200 96 
1 5АТ. 11.00А 30 АВС СА 
ИЕ RICH 44 | 193 171 98 84 
. 8.30А 30 АВС СА 
мек, ТТЕ AMAZING CUBE 44 | 200 193 99 96 
10.00A 30 АВС СА 
SATURDAY SUPERCADE 44 | 195 195 95 95 
SAT. 8.30А 60 CBS CA 
ScHOOLHOUSE Rock-eiasam от [199 195 99 95 
san Таке? 44 | 196 197 97 97 
а 8.30А 30 МВС СА 
SMURFS [ 43 | 206 206 99 99 
ЗАТ. 9.00А 30 МВС СА 


М 


=> BSCS Pror VPW WPO POP OED 


KEY: A= CURRENT REPORT В = SEASON AVERAGE 


AVG. AVG. 
AUD. SHARE AUD. 


AVG AVG. 
WK START | AUB. snare АШ 
% ` % (0000) | # DAY ҮІ our мет нк wx а мкл wi 2 % % (0,000 
‘SMURFS II 43 | 206 206 99 99 |А 6.0 28 503 
4.6 19 385 SAT. 9.30А 30 МВС CA 
56 21 469 B 7.7 30 645 
4.5 17 377 ЭИА» ш 206 206 99 99 |А 6.5 27 545 
4.9 18 411 30 NBC a B 8.4 31 704 
зр, О и оны |150 146 мм А 42 15 352 
75 26 629 B 5.5 19 461 
1.6 18 134 | | SPIDERMAN/HULK 2 39 | 149 145 74 74 |А 3.6 13 302 
2.9 20 243 SAT. 12.00N 30 NBC CA B 5.5 19 461 
SPORTSWORLD 176 175 92 91 |А 3.2 8 268 
pg 12 ane SUN. 4.00Р 90 NBC SA B 47 12 394 
P ӘЛЕ OLYMS-SUN-11:30AM 16) 216 99 A 15.6 43 1307 
5.8 17 486 11.30А 390 АВС 5 
6.6 22 553 зн OLYMS-: SAT-10:30AM- 25) 212 99 [А 13.8 42 1156 
SAT. 10.30A 480 ABC SE 
%9 11 277 Ж OLYMS-SUN-10:30AM-2(S) 214 99 |А 16.2 45 1358 
3.9 13 327 10.30A 450 ABC shi 
3.6 19 302 SUNDAY “MORNING 113 111 95 94 |А 3.6 18 302 
4.6 21 385 SUN. 9.00А 90 CBS к“ B 45 20 377 
2.6 25 218 | | TALLADEGA-500(S) 187 97 А 4.1 11 344 
3.8 25 318 SUN. 1.00P 216 CBS SE 
3.4 24 285 TARAN LORD OF-JUNGLE 24| 195 194 96 96 |A 3.6 15 302 
4.7 24 394 SAT. 10.00А 30 CBS CA B 4.5 17 37 
6.3 26 528 mis WK-DAVID BRINKLEY-SP(S) 32 45 |А 1.2 6 101 
8.4 31 704 2 SUN. 9.30А 60 АВС М 
6.2 24 520 | | THIS WK-DAVID BRINKLEY(B) 69 60 А іт 8 142 
7.6 28 637 1 SUN. 10.30А 60 АВС М 
3.5 12 293 || THUNDARR 34 | 117 142 66 79 |А 3,1 11 260 
5.0 17 419 SAT. 12.30P 30 NBC CA B 4.7 15 394 
3.9 18 327 
5.0 20 419 
3.8 15 318 
5.3 19 444 
2.5 18 210 
3.8 20 318 
4.5 21 377 
5,8 22 486 
2.9 19 243 
4,46 22 385 
2:1. BF 176 
3.4 22 285 
3.2 24 268 
4.3 23 360 
4.5 25 377 
6.0 27 503 


PROGRAM | HOUSEHOLD AUDIENCES 


1ST AUG. 1984 REPORT 


PROGRAM МАМЕ 


а, 


NO. OF 


STATIONS | COVERAGE 


PROGRAM | HOUSEHOLD AUDIENCES 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


ка Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.MON. JULY 23, 1984 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 84% 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE í 17500 
шее >л йш @) АВС МОНОАУ NIGHT BASEBALL 
(ОР) CHICAGO Бап y ЛС 
АВС ТУ MULTI-SEGMENT TELECASTCOP (80) oP) 
AVERAGE AUDIENCE 8,380 š] 
(Households (000) & %) { 10:07 787 9.19 19.0% 10,% 1045 ШЕ 
SHARE OF AUDIENCE % 18 16 * i 18 ie 
W лус. AUD. BY W HR. % ) : ; 5 А Ї A š š 
TOTAL AUDIENCE 15,000 21,620 
Ë (nouseholds (000) 8 %) { 17.9 25.8 
<—— SCARECROW & MRS. KING — аа ЕО es 
Е CBS TV (RD) 
12,150 
Е К { ре 12,15 13.5 М 19.4" 14.4* 15.0* 15.1% 
K 5 x * 7. 24 * 25% 25 * 26 
SHARE OF AUDIENCE % 25 24 25 T T pani 
AVG. AUD. BY % НВ. % 11.6 12.6 152 19.9 ШАШЫ АЗЫ 14.2 2 š 5 Š 
1 TOTAL AUDIENCE í 14,670 183 2) 
(Households (000) & %) 17.5 


+— ТҮ BLOOPERS & PRAC. JOKES = ——— ы. MONDAY NIGHT MOVIES —— 


IDE ОҒ SHORT CREEK(R) 
N BC TV (RISD) CHILD BR 


AVERAGE AUDIENCE 9,890 12,400 б TA ЖЕ 
C SHARE OF AUDIENCE { 0 16 ы оын 4 26 2% 
AVG. AUD. ВУИ HR. % ыт 9 ыл қо 2 1 Сал 506 155 26.3: в L 

TOTAL AUDIENCE 
(Households (000) & %) { «и 


АВС ТУ 


AVERAGE AUDIENCE { 1) 779 i š А 
(таман (000) E 9%) 22.4 15,1% 19.4* ЛИШ Me аздк. 5 kya, аа: Рю 26.0%» 1 26.0* 26.9% 
SHARE OF AUDIENCE % |: 38 х 42 же 41 * 40 * 42 * 43 * 4745. 
W AW AUD. BY WHR % м. 158 189 190 216 2109 0 озо 22 29 29 253 225 2712266 
TOTAL AUDIENCE | f 11,730 11,650 :. 11,060 14,160 
Е Households (000) & %) 14.0 13.9 13.2 16.9 м 
<—— SCARECROW & MRS, KING — ONE DAY АТА ПНА CAGNEY & LACEY —— 
E CBS TV (Мөө) н: (в) 
AVERAGE AUDIENCE { OPPE 9,300 9,640 10,890 
K Households (000) & %) 10.4 9.8% 1105. ila 11.5 v 0192029 127% 13.3* 
SHARE OF AUDIENCE % 18 ie * 19* 18 18 — * 23 * 
> AVG, AUD. BY W HR. % 9,6 10.0 109 1,2 10.6: 11.6 10.8 121 12.5 12.9 13.9 13.4 


TOTAL AUDIENCE { 13,910 
(Housoholds (000) & %) 


NBC TV ia 


AVERAGE AUDIENCE { 6,370 
(Households (000) & %) 


7.6 7.0% 7,4% 1596 8.1% 
SHARE OF AUDIENCE % 13 1352 13 * 13% 497% 
AVG, AUD. BY ⁄ HR. № 6.9 7.1 7.2 7.6 8.4 759 8.2 8.0 


Тү HOUSEHOLDS USING TV КЕ } 


(Зее Def. 1) 
U.S. ТУ Households: 83,800,000 tion of symbols, See pape A 
CDYABC MONDAY. NIGHT BSBL PRE ABC, (8:00=0:12рМ) For explanation of symbols, See papi 


A-3 EVE.MON. JULY 30, 1984 


2. Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.TUE. JULY 24, 1984 


7:00 7:15 7:30 7:45 8:00 815 8:30 №145 : 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE 8,460 9,890 12,320 
(Households (000) & %) { 10.1 14.7 


REAGAN NEWS | FOUL Кү? р HOTEL ——— HART ТО НАВТ —— 
CONF.-ABC з (R)XsD) (а) 
АВС TV ттт) 
AVERAGE AUDIENCE { м! ТТ SD io б: 
SHARE OF AUDIENCE. % 13 * 8% 18 le> 20 * 
w AVG. AUD. BY % HR. % 8.8 8.8 7.1 6.9 7.9 8.2 8.3 9.7 10.6 11.0 
НИ 1 "9.2 па 
фр сати AFTERIASH ——— CBS TUESDAY MIGHT ИЕ 
( PM) тоо 
Е CBS ТУ а З о 
ие Ñ 80 ПОШУ 10.9* 12.0* 12.4* 
K SHARE OF AUDIENCE х 14 200 16: 19 * 21 > 22 > 
AVG. AUD. BY НИ. % er Т: ШИ 9.2 10:5 112 1058 1220 tos 406 
1 A қ Ka 
21.3 19.2 ‘a 
NBC TV < Ча SEAT. КІ: Ў а 
,650 г 11,480 
Е МНЕ ЧЕ 1.08 16.7% 13.7 13.1% 14.3* ЧЕ К 11.8* 
C SHARE OF AUDIENCE % 28 257% 30% 24 23 * 25 * 21 * 
AVG. AUD. BY % HR. % 219 |398 Пе 174 |150 192 143 |142 Be а 


TOTAL AUDIENCE 
реет Ñ K 


ABC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) е x ж ж $ я 
SHARE OF AUDIENCE % 24:5 14.9% = i Bi. КОП ee 225; Le 
W Л.А. ВУНЕ. х 4); 155 1,5 19 200 из |228 922 зэ шз эз 206 200 30.6 314 3 
TOTAL AUDIENCE { 5,200 5,870 11,980 
Е (Households (000) 8 %) 7.4 7.0 14.3 
AFTERWASH DOMESTIC LIFE ----------------- (BS TUESDAY NIGHT MOVIES —— 
E CBS TV (в) ` (RISO) A SMALL CIRCLE OF FRIENDS 
AVERAGE AUDIENCE { 4,860 4,940 5,530 
К Households (000) & 4) 5.8 5.9 6.5 6.7% 6.3% 6.8% 6.7% 
SHARE OF AUDIENCE % 11 10 ОИ ША 10 х ii> 1» 
AVG. AUD, BY W НА, % 822 ӨО ЕШШ з 55 6т 65 6 то Meo 6 6,7 
2 TOTE AUDIENCE I 19,190 14,670 
(Households (000) & %) 22.9 17.5 
— tu —— — REMNGTON STEELE —— 
NBC TV i и 
AVERAGE AUDIENCE ( 11,560 < 10,890 
(Households (000) & %) 13.8 11.4* 12.9* 15.0* 15.8% 13.0 13,0% 13.1* 
SHARE OF AUDIENCE % 24 21 = 23 * 25 * 25* 21 2i* 25 * 
AVG. AUD. ВУ \ HR. % 10.8 12.0 12; 19:1 14.5 15.5 16 15.6 12.7 13.2 13.2 13.0 
TV HOUSEHOLDS USING ТУ WK. 1 
(See Def, 1) WK. 2 


U.S. TV Households: 83,800,000 For explanation of symbols, See 


ші EVE.TUE. JULY 31, 1984 


A-6 


= = m m ж 


Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.WED. JULY 25, 1084 


7:00 7:15 7:30 7:45 8:00 8:15 810 8:45 9:00 915 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE í 151200 1 о 
шемені. hao ме WEDNESDAY NIGHT MOVIE ——> À 
(850) MISTRESS ОҒ РАЕВ? 
АВ С ТУ (9:00-10:56РМ) 
ҚА СОРУ 
AVERAGE AUDIENCE 10,640 11,560 Ч š ae 
“уо L | Шш Е 
AVG. AUD. ВУ % HR. % 11.4 125 13.2 139.0 ЦЫ 19.7 141 13:9 119.2 13.9 14.1 13.4 
TOTAL AUDIENCE { ШЕП 20,200 
(Households (000) & %) 
— аз жонзот монт w£ —— a [> 
о WHEN THE CIRCUS CAME TO TOWN(R) 
CBS TV (9: е РМ) 
И Т0 оля 9.28 182° 12.38 14.85 16.6* 17.4* 
Е OF AUDIENCE % 19 19 * 1e* 27 23 * 26 * 29 * 91% 
AVG. AUD. BY % HR. % Өс 90 19.3. 9.2 АШЫ 181 14.2 154 164 16.7 17:5 17.2 
TOTAL AUDIENCE | f 7,120 18,940 
(Households (000) 8 %) 8.5 


(1) 


N BC TV (50X =0Р) 


AVERAGE AUDIENCE 6,450 7,290 * 10.3* 
кемшін беті мосы ДЕ a 
ғ 10.6 
AVG. AUD. ВУ \ HR. % tat 7.0 7.1 7.4 8.9 9.6 9.8 9.8 9.6 10.3 10.1 
TOTAL AUDIENCE 
(нөм (000) 4%) 45,610 
КЕЛГИ. 
ouseholds (000) & %) š 
SHARE OF AUDIENCE % 25,0 14,9% Шы tes 215 pe ee are ae 
W AWG AUD. BYWHR % 150 пат 170 1/2 ава 192 20 4 12 МІ 87 12 
А $ rs ñ Я = Š z а А 2 2 1.0 
TOTAL AUDIENCE 8,630 1 
Е мия { 10.3 24% 
es CROSSROADS Gene CBS WEDNESDAY NIGHT MOVIE — - ДП дД іл 
E CBS TV (50) LEAVE “ЕМ LAUGHING(R) 
AVERAGE AUDIENCE { 5,200 6,700 
K Households (000) & %) 6.2 6.4* 6,0% 8.0 6.1* 7.9* 8.8* B.5* 
SHARE 0F AUDIENCE % и 12 * ШІ! 1+ 13 * 15 * 14 * 
А AVG. AUD. BY ⁄4 HR. % ЫЫ 82 БӘЙ saq 70 75 аю ве | ва зз ве 
— ыны ПОР Ро р 1755 
TOTAL AUDIENCE 10,310 10,560 11,060 10,730 9,800 
ouis O) EW) Ñ 12.3 12.6 13.2 12.8 11.7 
DOUBLE TROUBLE м SLEPT FACTS OF LIFE +——— ST, ELSEWHERE — 
NBC TV (R) RE 
(в)(80) 
AVERAGE AUDIENCE 8,460 8 9,2 Е 6,870 
(Households (000) & %) 101 М 120° 5 ae 8.2 в,а" 8.0% 
SHARE OF AUDIENCE % ae в 
AVG, AUD. BY % HR. % к. ТУА 
(See Def. 1) WK. 2 5 52. 55,6 Hee eee 50:9] 55:7 Е 91 
0,8. ТУН 
CNBC МАЛ о ин 8; 10PN)(S) Fe ағала лана 


А7 


EVE.WED. AUG.1, 1984 


ч Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.THU. JULY 26, 1984 


7:00 7:15 7:30 7:45 8:00 815 8:30 #45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE í 22,040 
(Households (000) & %) 


26.3 
ABC TV ШЫ 


AVERAGE AUDIENCE { 10,140 
(Households (000) & %) 12.1 10.3* 11.5% 11.9% 12.3% 13.9” 18215 
SHARE OF AUDIENCE % 22 20 * 21 21 21 * 25 * 2524 
W AVG. AUD. BY % HR. % 10;2 10.3 111153 ЕЙ 1.8 11.9 12.3 12.3 Пас 13:64 213.51 012-7 


TOTAL 16; | 1%; 112 352 сто 
Е (ише (00) 8%) | 


oe е |. Р. —— ШЕ. & 5ІЮК ----- ЧЕЗ LANDING ----- 
(а) 


Е C B $ ТУ (RISD) (я) 


IAGE AUDIENCE 11,980 13,320 8,970 
ену (000) & %) ( 14.3 13,8* 14.8 15.9 15.3* 16.6* 10.7 10.7* 10.7% 
K SHARE OF AUDIENCE % 27 et 278 28 алс 2902 20 1924 20 * 
AVG. AUD. ВУ М HR. % 13.5 14.1 14.4 15.3 15:1 15.4. 16.2 17.0 10.9 10.4 10.9 10.6 
1 TOTAL AUDIENCE í 11, 2400 13, 1016 12,990 11,360 о 
и Тыс А BREAK FAMILY TIES “CHEERS NIGHT COURT «------НІШ STREET BLUES —— 
N BC TV (R) (RCSD) (я) (850) (я) 
9,720 10,980 10,730 10,060 10,890 
НЫ { 11.6 13.1 12.8 12.0 13.0 12.8% EE iol 
C SHARE OF AUDIENCE % 23 24 23 21 24 23 * ры 
AVG. AUD. BY % HR. % 10.9 12.2 12.8 13.4 1958 12.7 118 12.5 32.6 43.0 13.1 13.2 


TOTAL AUDIENCE 
(Households (000) & %) { k. 


ABC TV 


AVERAGE AUDIENCE { 20,030 


(Households (000) * ж ж ж ж * * 
SHARE OF AUDIENCE % q 15.5 Г: у а 5223, ss s 5226) 
AVG. AUD. BY% hR. oS te fee Pes bee poo з ро lea kes ІШЕР 
TOTAL AUDIENCE — { 10,640 12,820 10,390 
Ë Households (000) 8 Ж) 12.7 15.3 2.4 


#———— MAGNUM, P.I. Маз ---- к LANDING = 
я) 


Е CBS ТУ (RD(sD) (а) 


AVERAGE AUDIENCE { 7,630 9,800 7,040 

К (Households (000) & %) 9.1 8.8* 9,6% 11-7 10:9% 12755 8.4 827% 8,1% 
SHARE OF AUDIENCE % Ae Ae у ЖШ 20 Өз 217% ma H ж 14. ж 
AVG. AUD. BY М HR. % 9.7 10.37 1 1597 19:97 120 


¿w А BREAK FAMILY THES “CHEERS Wee COURT eee ate STREET BLUES ———» 
r BC TV (R) (я)(50) (я) (R)XSD) (я) 
AVERAGE AUDIENCE { 8,460 8,800 7,540 6,370 7,290 
(Households (000) & %) 10.1 10.5 9,0 7.6 8.7 8.4* 9205 
SHARE OF AUDIENCE % 19 19 15 13 15 14 * 1825 
AVG. AUD. BY% HR. % 9.4 10.8 10.4 10.6 9.3 8.7 7.6 TT 8.0 8.8 8.9 9.1 


5: 83,800,000 For explanation of symbols, See page А 


ы EVE.THU. AUG.2, 1984 


кю Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.FRI. JULY 27, 1984 


7:00 715 7:30 7:45 8:00 8:15 8:30 №45 15 9:30 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE ( 11,820 10,270 
‘Households (000) & %; 14.1 21.8 
"ABC TV о 
АВС TV 5 Ы Е 
АМЕВАСЕ AUDIENCE 9,720 9,050 
(Households (000) & %) 11.6 10,8 6,37% 11235 9.7% 10.0* 
SHARE OF AUDIENCE % 24 21 24 * 21 * 19 * 20 * 
ү AVG. AUD. ВУ % HR. % 11.3 Ties. 12.0 12.4 12.1 1:7. 11.0 10.0 9.4 9.6 10.4 
TOTAL AUDIENCE 10,640 11,980 11,060 
Е (Households (000) & %) 12.7 14.3 13.2 
< DUKES OF HAZZARD — DALLAS —— — FALCON CREST —— 
CBS TV 8:00-8:53P0) (R) 
E (RXSDXS)(0OP) 
AVERAGE AUDIENCE 7,880 8,210 7,540 
(Households (000) & %) 9.4 9.0% 9.8% 9.8 9,5% 10.0% 9.0 8.5* 9.6* 
K “SHARE OF AUDENCE х 19 18 * 20* 19 18 * 19* 18 17 * 19 * 
AVG. AUD. ВУ % HR. % 8.9 9.1 9.7 10.0 9.3 9.7 10.0 10.0 8.4 8.6 9.1 10.0 
id | 1 eee ея ee 
1 “ота AUDENCE ( 19,190 
'Househe * 
шн (0) 40) <—— MOV | ОҒ THE WEEK-FR DAY —— 
THE NIGHT ДЕ 3 FELL(R) 
NBC TV UE LE BORE, 
ОР 
Е (000) 8 %) 11950 оо» 9,9% 11.1* 12.1* Ё 12,9% 13.6* 
АЕ OF AUDIENCE % 23 20* 20 * 21 * 23 * 25 * 27 * 
AVG. AUD. BY HR. % Е о - 
TOTAL AUDIENCE 
(Households (000) & %) { ы 
asas г — 
SHARE OF AUDIENCE % 252 14.1% пы 20.28 4 Te 23,97 25,97 29.1* 29.9* 
4 44 51 * 52 * 
W AVG. AUD. BYM HR. % 135 лат 16,5 176 19.5 20.8 22.2 23.1 24.5 23.4 24.6 27.2 290 29.1 29.2 306 
Е са о вава 
Е Е { nee ЫШ 20 
jouseholds 11.9 М 
CBS TV а DUKES OF HAZZARD —— Å oe — J CREST —— 
Е (RCSD) (R! (R) 
AVERAGE AUDIENCE { 6,960 7,040 6,370 
K Households (000) & Ж) 8.3 7.9% в.7* 8.4 7.9% 8.9% 7,6 7.6 7.6* 
SHARE OF AUDIENCE % 16 15 * 5% 15 14 * 35% |13 13 * 13 * 
AVG. AUD. ВУИ НЯ, Ж 126 827 ПАШ 7.5 за |56 оо те 8 №5 16 
a a 1 
2 “ТОТА AUDIENCE T 7,540 13,490 
(Househoids (000) & %) 9.0 16.1 


— MASTER МЕР THE WEEK-FRIDAY ье 


NBC ТУ (#80) THE PRIVATE EYES 


AVERAGE AUDIENCE { 5,530 7,630 
(Households (000) & %) 6.6 6,4 Ым 9.1 ea ЖЫ 9.9 9557 
SHARE OF AUDIENCE % Ri 125% ig’ 16 15 * 15% r 17.5 
AVG. AUD. ВУ % HR. % 63 Гое DO Һ9 86 85 90 100 98 100 mane 
ту HOUSEHOLDS үзіне тү Үк 1 44, A 44 48.2 | 49.6 52.5 | 53.4 | 53.1 № 51.8 | 51.3 | 51.6 | 50,9 
‘See Def. K. 40 50,8 | 52. 56.5 | 57.7 | 58.5 Ш 58.5 | 58.0 | 56.6 | 56.6 
U.S. TV Households: TA For explanation of symbols, See ра 


А-и ЕМЕ. ЕКІ. AUG.3, 1984 


^^ Nielsen NATIONAL ТУ AUDIENCE ESTIMATES | EVE.SAT. JULY 28, 1984 


7:00 715 7:30 7:45 8:00 8:15 8:30 8:45 9:00 B 9:30 9:45 10:00 10:15 10:30 J0:45 


TOTAL AUDIENCE í А 34,610 
(Households (000) & %) 
ХХІІІ OLYM ОРЕН-СІ 


АВС ТУ | ш 


AVERAGE AUDIENCE { 20,030 


(Households (000) & %) 23.9 17.9 21,3% 22.9% 25,1% 26.0% 27.6* 26.9% 
№ SHARE OF AUDIENCE % 48 42 * 46 * 4778 49 * 48 * 501 50 * 
AVG. AUD. BY % HR. % 17.0 18.9 20.9 21.6 22.6 23.2 24.8 25.4 25.8 26.2 27.5 27.6 21.6 26,3 
Е к í 6,960 14,920 
louseholds f 
—— (5 SATURDAY NIGHT ЮУІЕ —— 
E CBS TV TH se 
AVERAGE AUDIENCE 6,120 
K (Households (000) & %) 753 6.0% 6.6* 7.4* 8.3* 8.4* 
SHARE OF AUDIENCE % 14 127% 13% д^ 15 * 1625 
AVG. AUD. BY И HR. % 529 6.1 6.3 6.9 7:3 1.6 8.4 8.2 8.1 8.8 
1 TOTAL AUDIENCE í 10,390 9,970 10,310 10,310 
(Households (000) & %) 12.4. 11.9 1253! 12.3 


DIFFRENT ‘SILVER SPOONS BOSON BUDDIES ШАЙА'З FAMILY а BOONE ----- 


N B с ТУ тн (яуа) (я) ‹а)(50) 


AVERAGE AUDIENCE 7,290 8,800 8,380 9,130 7,120 

(Households (000) & %) 8.7 10.5 10.0 ` 10.9 8.5 8.4* 8.6* 
SHARE OF AUDIENCE % 18 21 ` 19 20 16 16 * Jae 
AVG. AUD. BY У HR. % 7.6 9.8 10.2 10.8 9,8- 10.2 10:6 11.3 8.6 8.3 8.4 8.8 


TOTAL AUDIENCE 
(Households (000) & %) { 39,810 


АВС TV 


AVERAGE AUDIENCE 
(Households (000) & %) { 18,690 


* 5 * 7 5 $ * * 
SHARE OF AUDIENCE % 22,3 11.8% oS. ane 216. 2215 He re, а 
W AVG AUD.BYW HR % 17) 18.5 20.1 19.5 20.5 20.2 21.3 22.2 22.9 226 23.9 247 260 257 265 206 
TOTAL AUDIENCE [ 5,950 11,480 
Ë (Households (000) & %) 7.1 13.7 
WATERSHIP DOWN PT.1 — саз SATURDAY NIGHT MOVIE 
Е CBS TV 2 A LITTLE ROMANCE 
(9:00-11:14РМ) 
AVERAGE AUDIENCE { 3,770 4,940 
К Households (000) & % 4.5 4,5% 4.6% 5.9 6.1% 5,4% 5.9% 6.1* 
SHARE OF AUDIENCE % 9 9 * Б» ДЕ | 10 * 1» 12 * 
AVG. AUD. ВУ % НВ. % 4.5 МАП ат 68 50 55 59 54 ле аз! с: 
2 8,570 8150 5,220 5,390 5,390 
(Households (000) & %) 10.7 10.1 11.0 11.2 11.2 
DIFF'RENT SILVER SPOONS ВОЗОМ BUDDIES MAMA'S РАШИ Е — 
NBC TV STROKES ЗАТ (ñ)(sO) (а) (8750) 
АМЕВАСЕ AUDIENCE { 7,040 7,370 7,540 7,880 6,200 
(Households (000) & %) 8.4 8.8 8.0 8.4 7.4 т. 1.5 
SHARE OF AUDIENCE % 18 17 17 17 4 13 * 14 * 
AVG. AUD. ВУИ HR. % 7.5 ОИЕ бз 9: 5: 97 75 72 rm hon 


For explanation of symbols, Зее page А. 


2” 5 EVE.SAT. AUG.4, 1984 


А-14 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. ВУ % HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. ВУ М НВ. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. ВУ % НЕ. % 


= x m m = 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY % HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD, BY МНН % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


ә >x m m = 


AVERAGE AUDIENCE { 
ези (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY М HR. % 


М точное wie тү We 2 


See Def. 


Ty He 
857. ТП 


А-15 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


13,800.) А 
Fi oom (7330-11: 12PM)(5) 


EVE.SAT. JULY 28, 1 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 14 
3,600 
4.3 
a) ABC WEEKEND 
. REPORT-SAT. 
«11062-1:57?н) 
3,440 
22% ‚1 
46 * 11 
23.3 4.5 4.1 
10,480 
12.5 
<—— SATURDAY NIGHT —— 
(зов ИЙГИ оол) 
5,530 К | 
.6 ТОТА 6.7% 4.8% | 
ius ree 18 * 
7.4 8.1 7.3 6.2 5.0 4.3 
3,600 15,500 
4.3 18.5 
Š 
(оғ) (12:3]-1 5480) 
3,440 9,050 
23.16 91:57 4.1 10.8 12.8% 11.0* 8.3* 
45 * 46 * 12 37 979 98 * IER 


CBS SATURDAY 
NIGHT MOVIE 


AU Wet 


6,1" 
Жж 
6.1 


НЕЕ ЕЕ РЕЗ НЕА ААА ЕЕ 
394 11.2 10 9.2, 


For explanation of symbols, See page А. 


EVE.SAT. AUG.4, 1984 


(2)ABC WEEKEND REPORT-SAT. ,ABC,(12:16-12:31AM)(S) 


Kw Nielsen NATIONAL ТУ AUDIENCE ESTIMATES EVE.SUN. JULY 29, 1984 


7:00 715 7:0 7:45 8:00 8:15 8:30 : : : 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { а 
51 


(Households (000) & %) 4 
AVERAGE AUDIENCE 19,690 
(Households (000) & %) 23,5 17.7* 23.3% 24.1* 25.4* 26.0* 26.3* 27.4* 27.1% 
SHARE ОҒ AUDIENCE % 44 99 * 44 * 47 * 47 * 45 * 44 * 45 * 46 * 
ү AVG, AUD. ВУ М HR. % 16.4 18.9 20.9 21.8 23.3 25.0 24.7 26.0 26.6 25.5 26.3 26.3 ТЕК 21.1 01251 U 28.0 
L АШ 13,240 1,290 6,870 11,150 11,900 13,490 
E Households (000) & %) { 15.8 8.7 8.2 13.3 14.2 16.1 
— 60 nutes — тент, FOUR SEASONS JEFFERSONS ALICE —— TRAPPER JOHN, N.D. — 
E CBS TV (а) 8 i (RD) (я) са) с) 
AVERAGE AUDIENCE 9,720 6,290 5,780 9,640 10,220 10,140 
K (Households (000) & %) 11.6 11.3% 11.9* 1.5 6.9 11.5 12.2 ЖОЛИ 12.4% 12.2* 
SHARE OF AUDIENCE % 24 24 * 24 * 14 12 19 20 20 20 * oi * 
AVG. AUD. ВУ У HR. % 30-8 .. 11.9 4221 1157 7.6 7.4 5.5 7.4 10.9. 12.1- 11.77 126 12920 eol (42/08 | тото 
1 TOTAL AUDIENCE í 4,360 12,650 16,680 
(Households (000) & %) . 15.1. 19.9 


+— ИМЕЙ SUNDAY ИЗА р г--------- KN IGHT RIDER ——› —— sc SUNDAY aient, МОМЕ --------- 
LCR 


N B с ТҮ (R)sD) Tuti 


AVERAGE AUDIENCE 2,350 8,880 10,390 
агам (000) 8 %) ( 28 2.8* 2.7* 10.6 9.0* 12.35 12.4 11.5% 22228 13.0* 13.0* 
SHARE OF AUDIENCE % 6 Ж в 19 17 2056 21 197% 20 * 202% 22 * 


AVG. AUD. ВУ \ HR. % 3.0 2.5 2.8 2.7 8.0 9.9 11.9 12.7 11.1 12.0 12.2 12,3 13.0 12,9 19.3 12.6 


TOTAL AUDIENCE { 43,240 


(Households (000) & %) 51.6 
ABC TV 
AVERAGE AUDIENCE 21,450 


(Households (000) & %) 


SHARE OF AUDIENCE % 25.6 19.2 21.9" 24.27 26.57 28.47 30.5% 29.6% 27.0% 


о х 47 * 


47 
L utk Lt ж о 224 оаа 241 258 29 281 20 30.5 30.6 30.7 28.6 269 27.1 
— 28.7 30,5 30.6 30.7 28.6 26.9 212 
TOTAL AUDIENCE > f 13,910 8,040 6,960 9,220 9,890 12,150 
E Households (000) & %) 16.6 9.6 8.3 11.0 11.8 14.5 
—— s minutes — ONE DAYAT A. GODNIGHT, JEFFERSONS ALICE — TRAPPER JOHN, N.D. — 
CBS TV (R) ТІНЕ(8) BEANTOWN (а) (я) 
Е (RSD) (A) 
AVERAGE AUDIENCE 9,470 6,620 5,870 7,790 8,720 8,970 
K Households (000) & %) ШЕ 11,3" 11.4* 7.9 7.0 9.3 10.4 10.7 10.6* 10.9* 
SHARE OF AUDIENCE % 23 29» 2207 (15 13 16 17 18 18 * 19 * 
AVG. AUD. ВҮМ HR ж 10.8 17 16 11-1 79 во 6.7 7.3 84 10.2 99 109 104 107 07 111 
2 ттт T 4,190 9,890 16,260 
(Households (000) & %) 5.0 11.8 19.4 
— — SUNDAY USA — —— KNIGHT RIDER — e NEC SUNDAY NIGHT ИЕ ----- 
NBC TV (#50) WAIT TILL YOUR MOTHER GETS HOMECA) 
AVERAGE AUDIENCE f 2,260 7,370 
(Households (000) & Ф) Лат 2.7% 8.8 т.ж 9.0" 12.1% 12,5% 
SHARE OF AUDIENCE ® 5 4. Фи 16 15% 18 * 20 * * 
AVG. AUD. BY НВ. % 90 29 28 30 7.1 ва 94 101 11:8 125 124 151 
TV Ho! 


For explanation of symbols, See pi 


аі. EVE.SUN. AUG.5, 1984 


кш /ү/е/ѕеп NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. 
12:30 12:45 1:00 
TOTAL AUDIENCE { 2,260 
(Households (000) & %) 2.7 
WEEKEND 
ABC TV йы 
(19143-19: 58АМ) 
AVERAGE AUDIENCE 2,260 
(Households (000) & %) 23:97 20.1% 14,0% e + 
SHARE OF AUDIENCE % 44 х 45* 38% 17 
W AVG AUD. BY 4 HR. % 24.5 22.7 213 188 140 3.0 52.6 
TOTAL AUDIENCE f 3,770 
Е Households (000) & %) 4.5 
CBS TV 
E 086000 
AVERAGE AUDIENCE 3,690 
K (Households (000) & %) 4.4 
SHARE OF AUDIENCE % 9 
AVG. AUD. ВУ \ HR. % 44 
1 TOTAL AUDIENCE í 3,350 
(Households (000) & %) 4.0 
NBC LATE NIGHT MOVIE ——P 
NBC TV SCM, 
AVERAGE AUDIENCE { 1,420 
(Households (000) & %) 1.7 2.0% 1.6* 1.5* 1.3* 
SHARE OF AUDIENCE % 1 7> 7" 8х 9 * 
AVG. AUD. BY % НВ. % 2.0 2.1 1.9 1.6 1.6 ie 1.4 1.3 3.6 
e-e 
TOTAL AUDIENCE 
aos 00E) Ñ о 
(1) 
АВС TV (ony) 
AVERAGE AUDIENCE 
опасна ooma X, { 24.4* 23.3* 59 10927 12.4% 10,2% 7.8* 
SHARE OF AUDIENCE % 4 Не Әм Ру рар 402% sa 
W AVG AUD. BY u * 253 238 озо 238 WERE PE 107 1697 во та 
TOTAL AUDIENCE { 3,520 
Е (Households (000) & %) 4.2 
Е CBS TV = 
AVERAGE AUDIENCE { 3,520 
K (Households (000) & %) 4.2 
SHARE OF AUDIENCE % 10 
AVG. AUD. BY НИ. % 4.2 
2 TOTAL AUDIENCE { 2,010 
(Households (000) & %) 2.4 
— uw — 
NBC TV Ti ae 
(зит ЧИЙГЕ: УМ 
AVERAGE AUDIENCE 
(Households (000) & % 0 1,08 1,08 1.0* 
SHARE OF AUDIENCE % 3 * 4" КН; 
AVG, AUD. BY % HR. % 9 по || 
ЕЕ нта Tne Tes Te es Tee ee Ds Te 
(See Di WK, 2_ |51,4 31.2 27.8 24.2 21.7. 15.3 13.0 8.7 
| For explanation of symbols, Se А. 
Мут ҚҰН sun. ,Авс,(12:10-12:3344)(6) planation of symbols, See page 


A-19 EVE.SUN. AUG.5, 1984 


. 
кә Nielsen NATIONAL ТУ AUDIENCE ESTIMATES DAY MON.-FRI. JULY 23-27, 11 
7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 915 9:30 9:45 10:00 10:15 10:30 10 45 
тшшн (02% L 90 Е. 
jouseholds + 
= 8000 MORNING, ANERICA-730 — e— GOOD MORNING, РИД ыы 
АВС ТУ (0-02) (PARTICIPATING) (60-0ғ) (PARTICIPATING) 
AVERAGE AUDIENCE 3,180 3,850 
(Households (000) & %) 3.8 4.6 
SHARE OF AUDIENCE % 25 23 
W AG AUD. BY 4 HR. % 3.7 3.9 4.5 4.5 
от { me E ЧЕ ТЕ 
. . 6.7 
CBS TV 085 теа NEWS 68$ кире NEWS ps ise PYRAMID PRESS YOUR LUCK 
AVERAGE AUDIENCE 2,600 2,600 4,190 4,690 
Жете ы is Q 
21 22 
AVG. AUD. BY НВ. % 9.1 3.1 3.1 3.2 4.7 5.4 5.5 5.8 
1 аы AUDIENCE ) { on 8120 6, 05) 5,280 
loussholds (000) & %) . . 6.3 
—— TODAY SHOW-7. SOAM —— — TODAY ЗН 8.309 ———» т ЖЕ НЕЕ іе 2:7 ТНЕ 
МВС ТУ (CO-OP) (PARTICIPATING) (CO-OP) | атс)» ENTURY 
з де МЕНІ 33020 3,440 4,860 4,360 
ids (000) & а О 5.8 5,2 
SHARE OF AUDIENCE % 23 21 24 20 
AVG. AUD. ВУ \ HR. % 3.5 3.6 4.1 4.1 5.4 6.2 5.1 5.4 
----- --- 
TOTAL AUDIENCE 
aoa ее Ñ 5050 ee 
#—— 0000 MORNING, жіксіз =» г--- 0000 MORNING, саз > 
АВ С ТУ (CO-OP) (PARTICIPATING) {60-0Р) (PARTICIPATING) 
AVERAGE AUDIENCE 
(Households (000) & %) 23200 dee 
SHARE OF AUDIENCE % 24 37 
W А.А. ВҮУ HR. % Şe 38 5.3 55 
Е ЕН | 2) СЯ PE 
(House з . 
CBS TV CBS MORNING NEWS 085 іт NEWS $25,000 PYRAMID ны oh LUCK 
AVERAGE AUDIENCE { 2,430 2,510 4,020 4,110 
K SHARE OF AUDIENCE х 19° ц? 18° 199 
AVG, AUD. BY W НА, % 2.9 2.8 3.0 3,1 4.5 5.1 4.8 ye 
2 TOTAL AUDIENCE 3,440 3,600 5,530 5,030 
(Households (000) & %) 4.1 4.3 6.6 6.0 
‘TODAY BHOW-7 30AM —— е----- TODAY SHOW-8.30AM —— FACTS OF LIFE SALE ОР THE 
N BC TV (09-0) (PARTICIPATING) (CO-OP) (PARTICIPATING) MF ‘CENTURY 
AVERAGE AUDIENCE { 2,680 2,930 4,110 
(Households (000) & %) 3.2 3.5 2 4.9 
SHARE ОҒ AUDIENCE % 21 17 19 
AVG, AUD. ВУ \ HR. % 3.1 3.2 3.6 3.4 5 . 4.8 4.9 
US. TV ene 83,800,000 For explanation of symbols, See page A 
т DAY MON.-FRI. JULY 30-AUG.3, 1984 


А-22 


= = rm m = 


тә = m m = 


Зее Def. 1 WK. 2 в 0 30.9 


А-2. 


11:00 


11:15 


H: 


30 


11:45 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


12:00 12:15 


12:30 


DAY МОМ. ЕКІ. 


15 1:30 1:45 2:00 


JULY 23-27 


2:15 2:80 


12:45 1:00 1: 24) 


TOTAL AUDIENCE { 3,020 3,100 4,690 4, 590 9,800 7,880 
(Households (000) 8 %) 3.6 3.7 5.6 11.7 9.4 
ABC TV LOVE REPORT-M-F LOVING FAMILY FEUD кн, S HOPE — ALL МУ CHILDREN —— —— ONE LIFE TO LIVE е 
(80) 
AVERAGE AUDIENCE 2,510 2,850 3,690 3,940 7,370 6,030 
(Households (000) & %) 3.0 3.4 4.4 4.7 8.8 8.3* 94% 17.2 |х 7,1% 
SHARE OF AUDIENCE % 12 13 15 16 27 26 * 29* 24 24 * 24 * 
AVG. AUD. BY % HR. % 29 30 32 3.5 4:1. 4:6 4:5. (456 (18 8.65 9:5 9,3 МЕСА) а 
TOTAL AUDIENCE 7,790 9,550 9,800 8,040 5,780 
(Households (000) & %) 9.3 11.4 11% 9.6 6.9 
PRICE 15 PRICE 15 —— YOUNG AND THE RESTLESS —  —— AS THE WORLD TURNS — CAPITOL 
CBS TV RIGHT 1 RIGHT 2 
(50) 
AVERAGE AUDIENCE 6,700 8,210 7,290 6,200 5,200 
(Households (000) & %) 8.0 9.8 87-8. фе ақ 7.6* 6.2 
SHARE OF AUDIENCE % 31 36 29 30 * 29* 24 22 * 25% 21 
AVG. AUD. BY \ HR. % 7.66 84 9.6 10.0 8.5 8.8 ШЕ 86 Ta 173 ТИЕ 2725 ей бз 
TOTAL AUDIENCE { 7,790 6,120 4,360 3,770 ТІ no 6,120 
(Households (000) & %) 9.3 7.3 5.2 4.5 9.2 7.3 
WHEEL OF SCRABBLE DIFF'RENT SEARCH FOR «_————рА\Ү$ ОҒ OUR LIVES —— — Horia WORLD — 
NBC TV FORTUNE STROKES M-F TOMORROW (50) 
AVERAGE AUDIENCE í 5,620 5,200 3,600 3,100 6,030 4,690 
(Households (000) & %) 6.2 4.3 T 7.2 т.0* 7.5* 5.6 5.8* 5,4% 
SHARE OF AUDIENCE % 1° 23 15 12 23 22 * 24% 19 19» 18 * 
AVG. AUD. ВУ М HR. % 7.8 8.1 6.2 6.2 а 4а 3:60 (87. 2 фа | (7.5 5:9 5.7 5.5 5.4 
è - 
TOTAL AUDIENCE 
(wousehoids еж, Ñ 10.910 1959 
(1) 
АВС ТУ ton 
AVERAGE AUDIENCE 
N ‚9 
(Households (000) & %) 1874 10,9" б аля 
SHARE OF AUDIENCE % 33 32 * 31 29 * 
AVG. AUD. BY % HR. % 1041108 99 51 
TOTAL AUDIENCE { 7,290 8,380 10,060 8,630 5,870 
(Households (000) & %) 8.7 10.0 12.0 10.3 7.0 
тив PRICE 13 —— YOUNG AND THE RESTLESS — +—— АЗ THE WORLD TURNS — CAPITOL 
CBS TV тт! RIGHT 2 
(60) 
AVERAGE AUDIENCE { 5, 90 1,120 7,210 6,290 5,030 
(Households (000) & %) 8.5 8,6 8.2% 9,08 7.5 7.5% 7.4* 6.0 
SHARE OF AUDIENCE % ie 29 27 26 * 28% 23 23% 23% 19 
AVG. AUD. BY 4 HR % 608 75 вз вз 8.1 8.4 ӨО | 9.00.) В Ом ПАНДА 597 6:2 
TOTAL AUDIENCE { 1290 5,610 4,110 3,270 8,130 6,290 
(Households (000) & %) 8.7 6.7 . 3.9 9. ТЭ 
"ы SCRABBLE DIFF RENT SEARCH FOR emm DAYS OF OUR LIVES АТИ WORLD — — 
NBC TV STROKES -Е ROW (6) 
AVERAGE AUDIENCE 6,090 4,860 3,270 2,680 6,200 4,690 
(Households (000) & %) 2 ИП 3.9 .2 7.4 70% 7.7% 5.6 5,6% 5,6% 
SHARE OF AUDIENCE % 26 20 13 2 21 * 23* 18 17 * 18 * 
AVG. AUD. ВУ % HR. % 11 79 60 56 3.6 Т "ЧУБ ЕЛЕС нарлар”! КАШ 


Cone MPK 9%; ectaL «АВС,Т/-Ғ(2:40-3120РМ)(5) 


10 
4.2 3.2 3.3 6.7 
31.7 | 31.7 32 


29.6] 29.8 
32:1 31:3 314 


For explanation of symbols, See page А. 


JULY 30-AUG.3, 1984 


32 


DAY МОМ. ЕКІ. 


A-t 


= = m rm ж 


ә > гт m = 


Nielsen NATIONAL ТУ AUDIENCE ESTIMATES DAY MON.-FRI. JULY 23-27, 1984 


3:00 3:15 3:30 345 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 6:00 6:15 


Molly lr { 91550 2) 210 ЕЙ 
Househol š 
с о. TV e GENERAL HOSPITAL —— Бе OF NIGHT ABC WI 78 
AVERAGE AUDIENCE 7,710 20209 1200 
(Households (000) & %) 9.2 9.0* 9.3% 12:6 2 
SHARE OF AUDIENCE % 30 30 * 29 8 С 
AVG. AUD. ВУИ HR. % 88 9з 94 92 27 2.5 
TOTAL AUDIENCE { Тї 3,350 юш 
өйеікіз (000) 
кее! ту у wione ат — BODY LANGUAGE свз ЕРНІ ii 
кын а 5 ЗЕ rm 7435" 10979 
ои 5 e . . б 
ГЕ 24* 11 P: 
AVG. AUD. BY W HR. % 7.2 74 7.6 7.8 34 3.5 
38 
TOTAL AUDIENCE Үү 4,860 8,380 
анын и 65) — roi валю з нк — ил 
NBC TV 7,040 
AVERAGE AUDIENCE { 3,270 А E 50 
OARE OF AUDIENGE w в На 14 * И 
AVG. AUD. ВУИ HR. % 3.2 3.6 4.3 4. 
TOTAL AUDIENCE 
(Households (000) & %) { азар 
АВС ТУ -----------(90%------- 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE ОҒ AUDIENCE % F ; 

AVG. AUD. а % ООО 


TOTAL AUDIENCE { 7,960 3,270 
9.5 


(Households (000) & %) 3.9 

CBS TV qm GUIDING LIGHT ——  BODY LANGUAGE 

(80) 

AVERAGE AUDIENCE { 6,450 2,680 8,040 
(Households (000) & Ж) TT 7.4 595) а? 9.6 

SHARE OF AUDIENCE % 24 23 = 24 * 10 20 

AVG. AUD, BY W HR. % 7,2 1.7 8.0 7.8 3.0 3.3 9.6 9.6 
“TOTAL AUDIENCT | 77710 8,380 
(Households (000) & %) 5.7? 10.0 

NBC TV е------- SANTA BARBARA —— NBC NIGHTLY NEWS 

AVERAGE AUDIENCE { 2,100 7,040 
(Households (000) 8 %) h (Ü 3.9 3.7* 8.4 

SHARE OF AUDIENCE % ag 8 Ыр М 18 

AVG. AUD. ВУ У HR. % ay 1,7 3.8 8.3 8.5 


For explanation of symbols, See page А. 
PECIAL,ABC,.TU-F(2:40-3:20PM)(5) 


DAY MON.-FRI. JULY 30-AUG.3, 1984 


А-26 


Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


7:00 


7:15 7:30 7:45 8:00 8:15 


8:30 


8:45 


DAY SAT. 


10:00 


10: 


JULY 28 


15 


TOTAL AUDIENCE | { 1,990 2.110 3,940 4,690 “з 4% 
(Households (000) ) . р 
АС-МАН UBIK, THE [ШП 
АВС ТУ жомонніоніе тшд: МК Scoopy d & PAC- АЙК, THE, 
($0) 
AVERAGE AUDIENCE 1,510 2,350 3,180 3,940 4,270 3,520 
(Households (000) & %) í 1% 2.8 3.8 ar 3,1 4.2 
ү AVG. AUD. BY W HR- % 15 au |. 95 ar да 4.9 ӨЛІ! Бо 52220 Ва 
‚ AUD. ВҮ HR. % ; й 
Е TOTAL AUDIENCE { 1,00 1,340 3,600 aie) О 9 
(Households (000) & Ж) 1722 ) 6 
ADE — ШИА тан hone, ae arom 
e CAPTAIN KANGAROO-SAT — ое, —— SATURDAY SUPERCAD Lon 
E CBS TV very МЫ te) 
AVERAGE AUDIENCE 420 920 2,350 3,100 33020 3,699 
4.4 
K (Households (000) Ан) ( ‚5 << ne 21 514 а 3251 321 ae 4: 
SHARE OF AUDIENCE % 9 ДЕР БШО ЖА 3.1. Walon Wine 
AVG. AUD. BY М HR. % 3 108 8 25 { Ў : 
‚100 
1 TOTAL auoience { 1,930 3,600 4,960 5,950 6,450 5.10 
Кин (94473) FLINTsTONE SHIRT TALES SMURFS | Эй 11 SMURFS 111 ALVIN AND THE 
NIES (50) 5507 gafi 
NBC TV "аз ө 
5,530 
АУЕВАСЕ AUDIENCE { 1,590 Бі 3850 4:340 54530 422 
SHARE OF AUDIENCE % > 26 26 29 29 27 
? L 
AVG. AUD. BY % HR. % — L ЗО еш Ula. 24,87 Viste! "6:2 6.6 6.7 
TOTAL AUDIENCE 
(Households (000) & %) { 15200 6% “ш 5920 5520 | 
MONCHHICHIS SGN Nou EW SCOOBY & PAC-MAN RUBIK, THE | 
АВС ТУ (50) ҚОР? D00 AMAZING CUBE | 
(50) 
AVERAGE AUDIENCE 
үн Е ТЕ. | 
SHARE ОР AUDIENCE % 14 14 i 13 l: 
W лс. AUD. BY W HR. % а ge 24 334 30 30 6 ар 52 Si 
Е мис Г. { 2,100 4,190 3,850 3,320 4,690 
jouseholds << . . 4.6 . $ 
emm CAPTAIN KANGAROO-SAT — CHARLIE ө------ SATURDAY SUPERCADE —— DUNGEONS. AND TARZAN LORD BUGS, BUNNY/ROAD 
CBS TV н DRAGONS OF-JUNGLE 
E (50) о) (50) 
AVERAGE AUDIENCE { 1,590 2,430 3,180 2,930 3,690 
K Households (000) & %) “ << < 1.9 2.9 2,5% 3.2* 3.8 3.5 4.4 
SHARE OF AUDIENCE % 21 19 19% 18% 18 14 16 
AVG, AUD. BY НА, % << << << se Dua |92274 ЕМЕШ! 26 CS аз) ВИ (АС Seas L ааа 
2 "TOTAL AUDIENGE [ 2,350 3,180 4,610 5,870 6,540 6,450 
(Households (000) & %) 2.8 3.8 5 5 7.0 1.8 ИВ 
FLINTSTONE SHIRT TALES SMURFS | SMURFS 11 SMURFS 111 Аун AND THE 
N BC TV FUNNIES (60) (50) INKS 
(60) Тен 
AVERAGE AUDIENCE ( 1,930 2,510 3,600 5,110 5,360 5,360 
(Households (000) & %) 2.3 3.0 4.3 6.1 6.4 6.4 | 
SHARE OF AUDIENCE % 25, x 28, 26 %, 
AVG. AUD. BY М HR. % 6.5 ) 
РЕ О И AA РОЗИ FAFARA 
See Def. 1 WK 2 16, 26:4 | 20 
U.S. TV Households: 83,800,000 For explanation of symbols, Seo page А 
А-2 DAY ЗАТ. AUG.4, 1984 


юз Nielsen NATIONAL ТУ AUDIENCE ESTIMATES DAY ЗАТ. JULY 28, | 
12:00 12:15 12:30 12:45 
TOTAL AUDIENCE { 3420 4, ais 3, 220 5, А 
(Households (000) & %) 4.0 


= = m m = 


ә жото m = 


А-29 


ту пити Д к SCOOBY ‘ABC WEEKEND ee aioe BANDSTAND —— | 


АВС ТУ ADVENTURES р SPECIALS(B) 


AVERAGE AUDIENCE í 3,180 3,350 2,680 2,930 
а ов № 
AVG, AUD. BY ⁄4 HR. % 38 3.8 3.8 4.2 3.0. 8:9) РЗ БЕЙ ША 3.7 
(ТЕКС 6,290 6,120 4,610 3,940 3,350 3,180 
(Households (000) & %) me 5 Tes: 5.5 4.7 ШІ, Нет 5 
BUNNY, BUGS BUNNY/ROAD BISKITTS BENJI ZAX & NEW FAT ALBERT CBS CH - 
CBS ТУ А (50) THE-PRINCE SHOW FILM FEST. 
(60) (SD) (60) 
AVERAGE AUDIENCE { 5,030 5,110 3,940 3,180 2,680 2,100 
чый моо Ыы ИВ. = 
AVG. AUD. BY \ HR. % 5.9 6.0 6.5 5.8 їй 4.8 30. 36 ЧА! з.з- 1216) 2.5 
TOTAL AUDIENCE { 5.780 ЫЗ 5850 37410 ante ЕЙ СІ 14, ТШ 
Households (000) ç 
арн) и. T АРИНЕ 1 SPIDCRMAW/WULK 2. - TRUNDARE (iy e— NBC MAJOR LEAGUE BASEBALL —— 
NBC TV oe ara aM ЫДЫ? 
MULTI-SEGMENT TELECAST(OP) 
AVERAGE AUDIENCE 4,940 3,180 2,930 2,600 3,600 6,870 
Е К те о Pika 
AVG. AUD. ВҮ HR. % 5.8 60 37 4.0 Seen) 3:5 | 12:97 42 4.2 4.9 ӨӨ тэ тт во 
TOTAL AUDIENCE { 
(Households (000) & %) 
AVERAGE AUDIENCE { E 
(Households (000) & %) 8.9% 10.3% 12.0* 18215 14.3% 15,6% 16.4* 15.3% 
саны ТТ ТТТ” 
„з. 4 845 04 98 109 25412217 13: ІРІ 140. 14257 25230 15:0) 16.4) 1612 3426 
ОИ { 5,610 5,030 3,600 3,440 3,520 2 779 
(Households (000) & %) 6.7 6.0 4.3 4.1 4.2 
BUGS BUNNY/ROAD BUGS BUNNY/ROAD BISKITTS ВАХ A NEW FAT ALBERT ар йш s 
CBS TV RUNNER 2 RUNNER 3 (60) THE-PRINC! SHOW 
(80) rth (50) 
AVERAGE AUDIENCE f 4,530 4,020 2,850 2,600 2,710 2,100 
(Households (000) & %) 5.4 4.8 3.4 3.1 3.3 2.5 
SHARE OF AUDIENCE % 18 16 11 10 10 8 


AVG. AUD. BY W HR % 5.2 5.6 5.2 4.4 3.5 3.2 3.2 9.1 3.4 9.2 2.5 сы 


OTAC AUDIENCE | [ 7770 4,440 3,520 3,520 2,600 11,230 
(Households (000) & Ж) ro 5.3 4.2 4.2 3.1 13.4 


шт SPIDERMAN/HULK 1 SPIDERMAN/HULK 2 THUNDARR (2) NBC MAJOR LEAGUE BASEBALL 
NBC TV (sp) (-0Р) CHICAGO ЫНІТЕ SOX VS MILWAUKEE 
L.A. VS АЕ 
MULTI-SEGMENT TELECAST(OP) 
AVERAGE AUDIENCE { 5,490 4,770 3,020 2,600 2,350 3,270 
(Households (000) & %) 6.5 4.5 3.6 т 2.8 3.9 2.9* 
SHARE OF AUDIENCE % 22 i He, 9 11 9 
AVG. AUD. BY \ HR. % 6.5 4% 4,5 3.5 10 1 3.0 2.8 3.0 227 3.1 


For explanation of symbols, See page А. 


DAY SAT. AUG.4, 1984 


(вс MAJOR ECU PRE САМЕ НВС, (1130-11 47РМ) (2)NBC MAJOR LEAGUE PRE САМЕ, МВС, (2:00-2:17РМ) 


А-30 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


3:00 3:15 3:30 345 4:00 4:15 4:30 


DAY SAT. 


5:45 6:00 


JULY 28 


6:15 6:30 


4:45 5:00 5:15 5:30 


TOTAL AUDIENCE { 13,830 
(Households (000) & %) 16.5 


АВС TV 


AVERAGE AUDIENCE { 3,690 


ABC WIDE WORLD-SPORTS ЗАТ ———— tor Oo'oS uÑSSS#sSI.ÀS 


(Households (000) & %) 4.4 3.9* 4.18 3.9% 4.2% 4.9% 5.4* 4.7 
W SHARE OF AUDIENCE % 15 15, 13 * 12 * 13 * 15 * 16 * 13 х 
AVG. AUD. ВУМ НЕ, # 41 38 22 40 40 38 42 42 47 50 57 50 46 4.7 
Е ЛИ í 5,110 7,120 6, 200 
louseholds 6.1 8.5 
E CBS TV — (ее | TEJ А ‘SCHIEFFER 
AVERAGE AUDIENCE 2,770 3,100 5,110 
K Households (00) & % ЗЭ 8.55 ы а) 9225 3.4* 4.0* 4.2* 6.1 
SHARE OF AUDIENCE % i 12 * 10* 11 10 * 10 * 12 * 12 * 15 
ANG. AUD. BY НВ. % 95 595 зі 40 92 51 54 ЕО ао 81 142 6.0 6.3 
а а= еі То ЕЕС S 12.3 
1 TOTAL AUDIENCE í 6, 238 
‘Households (000) & %) 
( шелігі NBC WAJOR LEAGUE BASEBALL —— тс наду NEWS- 
CUBS VS N.Y, 
NBC TV раса 
AVERAGE AUDIENCE { 5,110 
q мат | l| l| г 
AVG. AUD. ВУИ HR. % 84 92 89 89 91 9.3 вз 7.8 6.3 5.9 
TOTAL AUDIENCE { 
(Households (000) & %) 
AVERAGE AUDIENCE 
(Households (000) & %) б * * * А 
SHARE ОР AUDIENCE % roe poe Шш, 12282 16,5] 16,0, ler 
W АС. АШ. В/М HR. % Бо 152 151 13.6 14.5 -14.3 15.4 162 16.5 162 15.8 161 17.3 162 
TOTAL AUDIENCE {4,110 3,850 5,950 
Е Households (000) & %) 4.9 4.6 ti 
та а T. 
Е CBS TV рттар ПЕ SCHIEFFER 
AVERAGE AUDIENCE f 2,190 2,010 5,110 
К самый тан т БЫ a 2.5% ан ВА 2.38 2.4% ыз 6.1 
| pa 6” 6 14 
AVG. AUD. BY 4 HR, ç 24 2.3 23 2.6 25 26 24 21 2.39 2,5 2.5 2.5 5.8 6.4 
нара ааа ЕЕЕ 59 L 
ттш ШЕ 
lousel s ) 
NBC MAJOR LEAGUE BASEBALL 
NBC TV CHICAGO WHITE 8 ЫЫ түз 
ийїї Needs 
AVERAGE AUDIENCE { 
(неміз (008%), 4.08 4.1* 4.2* 
% 4. 12 * 12 * 
AVG. AUD. ВУ \ HR. % 3.0 3.0 297 4,4 4.4 41 4.5 
ШЕСІ De wee fase [ane [vn Linco ЕЗБЕ ЕЕН 


U.S. TV Households: iy 


Ей f DAY SAT. AUG.4, 1984 


a32 Nielsen NATIONAL ТУ AUDIENCE Sia DAY SUN. JULY 29, 1984 | 


5 10:00 10:15 10:30 104% 


TOTAL AUDIENCE í 2,350 
(Households (000) & %) 


.8 
THIS WK-DAN 
A B б тү ШИ 
AVERAGE AUDIENCE { 1,420 
(Households (000) & %) 


SHARE OF AUDIENCE % 8 * 
AVG. AUD. ВУИ НЕ. % 128 "2 


ОТА. AUDIENC! 5,530 
(Households (000) & %) 6.6 


em CAPTAIN KANGAROO-SUN — s SUNDAY MORNING ------- 
CBS TV ч) 


AVERAGE AUDIENCE { 3,100 

(Households (000) & %) y 2 . 
SHARE OF AUDIENCE % 20 255 раты 19 * 
AVG. AUD. ВУ М HR. % 2.9 3.8 3.8 4.0 4.1 3.9 


TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. ВУ М HR. % 


= = mm ж 


TOTAL AUDIENCE 
o (00) 4%) Ñ 180 39,470 


АВС ТУ 


AVERAGE AUDIENCE { 13,58 
ом: (00) ВЮ) X 12 14% 1.1* 16.2 5.4* 
AVG. AUD. BY ⁄ HR. % : T. кыр 


OTAL AUDIENCE 5,030 
(Households (000) & %) 6.0 2.7 


—— CAPTAIN KANGAROO-SUN — —— SUNDAY MORNING ------- FACE THE NATION 
CBS TV ep 


= „к-н 


AVERAGE AUDIENCE í 2,850 
(Households (000) & %) 3.4 : . , A 

SHARE OF AUDIENCE % 17 ae: 18 * 157% 8 

AVG. AUD. BY и HR. % 2.5 3.2 9:0 3.8 3.7 859 2:2 2.1 


NBC TV 


тә x m m = 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD, BY НЕ. % 


For explanation of symbols, See page А. 


ғы | DAY SUN. AUG.5, 1984 | 


А-34 


= x m m = 


кә >x m m = 


TV HOUSEHOLDS USING TV 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY 4 HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG, AUD. BY \ HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY \ HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М НЕ. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY и HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY “HR. % 


(See Def. 1) 


U.S. TV Households; 83,800,000 
А-35 


WK. 1 
WK, 2 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


11:00 11:15 11:30 11:45 


‚070 
15.6 8,9% 
43 30 * 
7.4 9.2 
3,020 

3.6 


FACE THE NATION 


ШЕТ 1206 


12:00 12:15 12:30 


12:45 1:00 1:15 


11.6% 14.1" 15.78 15.3* 
39 * 44. 46 * 45 * 
12.3 13.66 14.5 15,8 15:7 155 151 
9,300 
11.1 
3,440 
4.1 3.1* 3.6* 
11 Әр тие 
Sul 3.2 3.4 9; 


2,100 
855 
NEET THE PRESS 


1,840 
222 


2,350 
2.8 


MEET THE PRESS 


35.2 


For explanation of symbols, See page А 


DAY SUN. 


DAY SUN, 


1:30 1:45 2:00 


AUG.5, 1984 


as (/в/зеп NATIONAL ТУ AUDIENCE ESTIMATES DAY SUN. JULY 29 1984 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 6:00 6:15 6:30 61% 


TOTAL AUDIENCE í 12,400 
(Households (000) & %) 


е kg Шулы 


Р 10,390 
(ешн (000) E %) { 16.95 17.0* 17,38 17.7% 18.4% 17.2% 12.4 
SHARE OF AUDIENCE % 45 * 45 * 45 * 44 * 43 * 40 * 28 
W Ava. AUD. вум HR. ж 132 173 178 | 18.2 
Е TOTAL AUDIENCE { 6,120 5,030 
(Households ( 
ТЕД рымды т — ЕД SUN COB үрім 
и | s (4:36-6:08РМ) NEWS-DEAN 
E D B $ ТУ ‹%:06 Ф зон) 
3,1 3,770 
Е (000) E % { 4.3* 4.4* 5.0% 80 3,28 3.6% 4.2% 4.5 
K CSHARE OF AUDIENCE. % 12% 12 * 181% 9 8 * в. ios 10 
AVG. AUD. BY W HR. % 4.3 4.3 4.3 4.5 4.9 52 3.3 93.1 35 3.6 41 44 39 52 
| { 4,940 5,109 
ar гома —— ss тс тү NEWS- 
AVERAGE AUDIENCE 2,100 4,610 
(Households (000) & %) { 2.5 2.28 or 2-5: г. 
SHARE OF AUDIENCE % 6 6 Е е” 
AVG. AUD. BY % HR. % сз | %0 2% 2%7 ра { ў s 


TOTAL AUDIENCE { 


(Households (000) & %) 165760 
ABC WRLD NEWS 
A B С ТУ TONIGHT-SPC 
,AVERAGE AUDIENCE { зау 
(How 3 (000) ж Š 
SHARE OF AUDIENCE % 12251 1120 mo тар os ЕЛЫ 1:9 
W AVG мин % 196 156 16.8 17.6 17.6 165 164 178 193 192 200 220 18.9 16.2 
TOTAL AUDIENCE I P 8,1% 5,510 
Ë Households (000) & %) 752 
MEMPHIS GOLF CLASSIC(SUN) СЕТТІ 
CBS TV (3:30-6:03РМ) 
Е a (6:03-6:30Р4) 
AVERAGE AUDIENCE { 2,010 4,270 
К (әлемін (000) 8%) 2.4 2.3% 2.1* 2.2% 2.5* 2% 51 
SHARE OF AUDIENCE % 6 6+ 5 * 6 6 * 6* ii 
AVG. AUD. BY % НВ. % 2379 БС |22 25 265128 ers) | 95 быз 
2 шылы Te) an es ТТ s ғу 
(Households (000) & %) 8.7 6.2 
РЖИ ----- NBC NIGHTLY NEWS- 
NBC TV Ж 
AVERAGE AUDIENCE 3,180 4,190 
(Households (000) & %) 38 дая 4.1* 3.0* 5.0 
SHARE OF AUDIENCE % кер 10 * ie 10 


AVG. AUD. BY И НВ. % 4.3 3.3 


‘or explanation of symbols, See page А. 


2.2 DAY SUN. AUG.5, 1984 


A38 Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


WEEK 1 


TOTAL AUDIENCE | AVERAGE AUDIENCE 


TOTAL AUDIENCE] AVERAGE AUDIENGL | 


DAY WK TIME QUARTER 
NETWORK/PROGRAM * (N.Y.T) HOUR 


EVENING MONDAY 
ABC SUMMR OLYMS-MON- 7:00PM-2(S) 2 ИТ ~GRID 


HOUSEHOLDS 
% 


17,600 21.0 


АВС АВС МОКОАУ NIGHT BASEBALL 1 8.13-11.19РМ GRID 


АВС ABC MONDAY NIGHT BSBL-PRE 1 8.00- 8.13PM ~GRID 6,120 7.3 


EVENING TUESDAY 
ABC SUMMR OLYMS-TUE- 7:00РМ-2(5) 2 


7.00-12.01АМ ~GRID 


CBS AFTERMASH 1 8.35- 9.05PM GRID 


9.00 9.5 
CBS CBS TUESDAY МЕНТ MOVIES 1 9.05-11.05PM GRID | 17,680 21.1 9,390 11.2 20 | 
NBC A TEAM 1 8.35- 9.35PM GRID | 17,850 21.3|12,650 15.1 28 
9.30 16.1 
NBC RIPTIDE 1 9.35-10.35PM -GRID | 16,090 19.2|11,480 13.7 24 
10.30 13.7 
NBC REMINGTON STEELE 1 10.35-11.35PM ЗО | 14,500 17.3 10,060 12.0 23 | 
11:15 12.3* 24* [12.4 
11:30 12.1 
EVENING WEDNESDAY 
ABC SUMMR OLYMS-HED- 7094-26) — 2 7.00-12.17AM -GRID 45,670 54.5 [20,950 25.0 46 
4 32.1 
11:15 32.4* 55* [32.7 
11:30 34:6 
11:45 33.4* 64* [32.3 
12:00 31:5 
12.15 30.6* 65* |24:6 
АВС АВС BUSINESS BRIEF-WED 1 8.58- В.59РМ В.45 | 11,400 13.6/11,400 13.6 27 [13.6 
АВС АВС BUSINESS BRIEF-WED-SP(S) 2 8,57- 8.58РМ 8.45 19,440 23.2|19,440 23.2 42 [23.2 
АВС ВЕАСАН-ВИЗН "84 COMM.(S) 1 10,56-11.00РМ 10.45 | 11,310 13.5| 9,800 11.7 21 [11.7 
CBS REAGAN FOR PRESIDENT(S) 1 10,59-11.00PM 10.45 | 14,330 17.1|12,230 14.6 27 [14.6 
NBC NBC MAJOR LGE. PRE-WED.(S) 1 0.005 0.18PM бар | 7,120 8.5 6,450 7.7 17 
8. 7.3 


A 15. TV HOUSEHOLDS: 83,800,000 


8,380 10.0 


6,200 7.4 


7,710 9.2] 6,200 7.4 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


HOUSEHOLDS 
(00 % 


HOUSEHOLDS SHARE 


42,240 50.4 


18,770 22.4 41 


21.6* 39* 
20.9* 44* 


18 


10,3% 19% 


15 


44,080 52.6|20,530 24.5 45 
29.6% 52% 
26.2% 54* 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS), 


A 40 


DAY 
NETWORK/PROGRAM 


EVENING WEDNESDAY -СОМТО 
NBC NBC MAJOR LGE. BSBL-WED.(S) 


EVENING THURSDAY 
АВС SUMMR OLYMS-THU- 7:00РМ-2(5) 


EVENING FRIDAY 
ABC SUMMR OLYMS~FRI- 7:00РМ-2(5) 


ABC ABC BUSINESS BRIEF-FRI 

ABC ABC BUSINESS BRIEF-FRI-SP(S) 
CBS REAGAN FOR PRESIDENT-FRI(S) 
NBC REAGAN POLITICAL-NBC-FRI(S) 


EVENING SATURDAY 

ABC ABC NEWSBRIEF-SAT(S) 

АВС ABC NEWSBRIEF-SAT SPEC.(S) 
ABC АВС NEWSBRIEF-SAT SPECIAL(S) 
ABC ABC NEWSBRIEF SATURDAY(S) 
АВС ABC WKEND REPORT-SAT(S) 


CBS NEWSBREAK-SAT. 
NBC NBC NEWS DIGEST-SAT 
NBC NBC NEWS DIGEST-2-SAT. 


EVENING SUNDAY 

ABC ABC NEWSBRIEF-SUN SPEC.(S) 
ABC ABC NEWSBRIEF-SUN(S) 

ABC ABC NEWSBRIEF-SUN SPECIAL(S) 
ABC ABC NEWSBRIEF SUNDAY(S) 

АВС ABC WKEND REPORT-SUN(S) 


А-41 1/8. ТУ HOUSEHOLDS: 83,800,000 


жі 


ТІМЕ 


18-12. 


.00-11. 
.09-12. 


.00-11. 
.07-12. 


.41- 8. 
.00- 9. 
.53- 9 
‚55-11 


.06- 9. 
.00- 9. 
.57- 9. 
01-10. 
16-12. 


.58- 8. 
.58- 8. 
.58- 9, 


.00- 9. 
„22-9. 
‚01-10. 
‚27-10. 
‚18-12 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А, 


(N.Y.T.) 


02АМ 


04РМ 
00M0 


02РМ 
ОТАМ 


42РМ 
01РМ 


.00PM 
.00PM 


07РМ 
02РМ 
58РМ 
03РМ 
З1АМ 


59PM 
59PM 
59PM 


02РМ 
24РМ 
03РМ 
29РМ 


-33AM 


TOTAL AUDIENCE | 


HOUSEHOLDS 


18,940 22.6 


9,640 


9,550 
9,640 


20,450 


23,130 


4,860 
7,370 
7,540 


21,290 


23,050 


HOUSEHOLDS SHARE | HR 
ГИ 


7,290 8.7 17 
8.0* 15* 
7.1* 17* 


о Фо л 
оо Ф 


AVG. | TELE- 
МОВҮ) лет 


CAST ЕТЕГІ) 


AVERAGE AUDILNGI 
HOUSEHOLOS SHARE 


% | w | DAYS (0) % 


11.5 23 [11.5 
20,610 24. 

ә 18 | 8.9 

„5: 19 | 9.5 

24.4 48 |24.4 
20,200 24. 
20,780 24. 

27.0 49 [27.0 
3,600 4. 
48 12 | 5.8 4,690 5. 
.8 18 | 8.8 6,290 7. 
0.17 [9.0 6,450 7. 
24,390 29. 

25.1 43 [25.1 
26,480 31. 

26.9 44 |26.9 
3,690 4. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER HOUMA), 


44,160 52.7 


42,740 51.0 


19,440 


20,610 24. 


19,360 23. 
20,780 24. 


3,440 4. 
4,690 5. 
6,290 7. 
6,450 7. 
23,720 28. 
26,060 31. 


3,350 4. 


20,030 23. 


23. 
21. 


23. 


26. 
23. 


Nao 


21. 


24. 


N.a mn. 


28. 


81. 


Nuon 


^* Nielsen NATIONAL ТУ AUDIENCE ESTIMATES шім OTHER 


_ К WEEK 
TOTAL жон ГАЙША ШИЕ exe. | | TOTA auorence лиана КИШИНИ [adi ОЙ 
AUDBY Ертен 
DAY WK TME QUARTERI ноуѕєноцоѕ |новеноцоз билі | w ня | CASE | | nousenoros |ноузенокоз знане Мін | GAMI 
NETWORK/PROGRAM | ы w | ом || чо к |р | и | 
EVENING SUNDAY-CONTD 
CBS NEWSBREAK-SUN. 2 В.28- 8.29PM 8.15 5,200 7.4| 6,200 7.4 14 | 7.4 
ады 1 8.58- 8.59PM 8.45 | 6,790 8.1| 6,790 8.1 14 | 8.1 
NBC NBC NEWS DIGEST-SUN 8.58- 8.59PM 8.45| 7,790 9.3] 7,790 9.3 16 | 9.3 5,700 6.8] 5,700 6.8 12 | в.в 
EVENING MONDAY-FRIDAY 
IEF-M-I 1 > 8.00 | 8,630 10.3] 8,630 10.3 19 | 7.7|м-ғ 
АВС ABC NEWSBRIEF-M-F 8.00) 8 alte wy 
10:00 11.1 [THEE 
ABC ABC NEWSBRIEF-M-F SPECIAL(S) 2 > 9.45 24,130 28.8 |23,460 28.0 47 |28.4|М-Е 
10:00 28:5 |МГНҒ 
АВС АВС NEWS:NIGHTL INE 111.30-12.00М0 11.30] 5,700 6.8| 4,270 5.1 14 | 5.в|ш-ғ 
11:45 4.4 |TU-F 
WS:NIGHTL INE -MON 1 11.42-12.12АМ 11.30] 5,030 6.0] 3,600 4.3 13 | 6.2 мн. 
ABC ABC NEI 11.45 4.5 | МОМ. 
12.00 3.5 |M0N 
BC АВС ROCKS 1 12.00-12.32АМ 12.00| 2,100 2.5| 1,680 2.0 6 | 2.0/FRI. 
жй 12:15 2:0|ЕВ1. 
12130 1.8 | ЕАТ. 
HOLLYWOOD 1 > 12.00] 1,510 1.8| 1,170 1.4 5 | 1.6|M-TH 
нин 12.15 1:3|М-ТН 
| 
12.30 1.2[м-и 
АВС SUMMR OLYMS-FRI-12:32AM-2(S) 2 12.32- 2.00АМ 12.30 17,350 20.7 11,560 13.8 45 [15.0 РА. 
12.45 15.2* 43* [15.4 |FRI. 
1:00 14:8 ЕВГ. 
115 14.7% 47* [14.6 FRI. 
1130 12.5 ЕТ. 
1:45 11.7* а6*[11:0|ЕВ1; 
АВС SUMMR 01ҮМ5-МОН-12:34АМ-2(6) 2 12.34- 2.00АМ 12.30 12,820 15.3| 8,040 9.6 37 |12.2|"ON. 
12:45 12:0% 38* (11:8 МО. 
1:00 10:6 |мн: 
115 9.9* 38*| 9.1 |м: 
1:30 8:3 MON. 
1:45 т.а» 35*| 6:5 |мон: 
АВС SUMMR OLYMS=THU=12:31AM-2(8) — 2 12.31- 1.50АМ 12.30 13,910 16.6| 8,800 10.5 41 |12.7|THU. 
12.45 12.1% 41* [11.6 |THU. 
1.00 10:9 | THU: 
1:15 10.3* 42*| 9:6 ТШ: 
1130 8:7 THU. 
1145 8.4* 40*| 7.5 ТН. 
АВС SUMMR OLYMS=IUE=1292AM=2(8) — 2 12.32- 2.00АМ 12.30 13,070 15.6| 7,290 8.7 34 |11.7| ШЕ. 
12:45 1113» 36* [10.9 ТЕ. 
1:00 9.5 | ШЕ: 
115 8.6* 34*| 7:7|Т0Е: 
1:30 6.9 ТЕ; 
1:45 6.5* 32*| 6.1 TUE. 
АВС SUMMR ОЕУМ5-МЕО-12:4ВАМ- (8) — 2 12,48- 2.08AM 12.45 14,160 16.9| 9,720 11.6 47 [13.0 [МЕО, 
сең 1:00 12.9 МЕБ: 


А-43 U.S. TV HOUSEHOLDS: 83,800,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOUNS), 


А-44 


Nielsen NATIONAL 


TV AUDIENCE ESTIMATES 


WEEK 1 
TOTAL AUDIENCE] AVERAGE AUDIENCE 
DAY WK TIME QUARTERI 
HOUSEHOLDS | HOUSEHOLDS SHARE 
NETWORK/PROGRAM # (NYT) | бу фу 
EVENING MONDAY-FRIDAY-CONT'D 
ABC SUMMR OLYMS-WED~12:48AM~2(S)-CONTD ҚА 
1.30 
1:45 
2.00 
CBS НЕИЗВЯЕАК -М-Е > 8.45 | 8,630 10.3] 8,630 10.3 19 
CBS LATE MOVIE 1 > 11.30 | 6,870 8.2| 4,360 5.2 16 
11:45 5.4* 14^ 
12:00 
12:15 5.0* 17* 
12:30 5.2% 21% 
VARIOUS TIMES (SUS) 
CBS LATE MOVIE П > 12.30 | 4,270 5.1] 3,270 3.9 20 
12:45 220% 18* 
1.00 
1:15 3.7% 20% 
1:30 
VARIOUS TIMES (505) 
CBS CBS NEWS NIGHTWATCH-1 > 2.00 | 1,510 1.8| 1,340 1.6 16 
2.15 1.5 |M-THSU 
CBS CBS NEWS МІСНТИАТСН-2 2.30- 6.00АМ GRID | 2,260 2.7] 920 1.1 22 M-THSU 
2.30 1.7 |M-THSU 
2:45 1.6% 20*| 1.5|M-THSU 
3:00 1:5 |M-THSU 
3:15 1.4* 22*| 1:3 |М-ТНЅ0 
3:30 1.2 |M-THSU 
3:45 1.1* 22*| 110 M-THSU 
4:00 19 /M-THSU 
4:15 .9* 21*| ‘9 |M-THSU 
4.30 19 |M-THSU 
4:45 „9х 23*| .9|М-ТНЅ0 
5:30 :9 |M-THSU 
5:45 „вт 22*| `9 | M-THSU 
NBC NBC NEMS DIGEST-M-F 1 > 8.15 | 7,960 9.5| 7,960 9.5 18 | 6.4 М-Е 
2 > 8:45 9:2 |МТНЕ 
9:00 
9:30 13.8 |Т0Е. 
NBC NBC NEWS DIGEST-2-M-F > 9.45 | 8,460 10.1] 8,460 10.1 18 | 8.5 тиетн 
10:30 11:6 ПЕ. 
NBC TONIGHT SHOW > 11.30 | 9,720 11.6] 6,030 7.2 22 | 7.8 МТОТНЕ 
11:45 715% 20*| 7.1 МТНЕ 
12:00 7.2 |MTUTHE 
12:15 6.7% 22*| 6:4 |МТИТНҒ 
12130 8.4 |TUE. 
12:45 8.1* 31*| 7.8]TUE. 
1:00 6.6|TUE. 
NGC DAVID LETTERMAN т > 12.30 | 3,440 4.1] 2,930 3.5 16 | 3.5|М-ТН 


А-45 08, TV HOUSEHOLDS: 83,800,000 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А, 


2,100 


2,430 


2,8 


2.9 


7.4 


4.5 


3.2 


2,680 


1,090 


12.5% 47% 
10.7* 48* 
S. ыы 
13 


12 
4.6* 11* 


4.5% 14* 
4.3% 16* 


14 
3.4* 14* 


З= .15* 


1.3 13 | 1.4 


ЖЕНЕ 22222 


= 
т 
= 
= 
Ф 


1.2|М-ТН5 
840 1.0 20 M-THS 
1.4 |М-ТН9 
1.4* 18* | 1.3]M-THSU 
1:3 M-THSU| 
1.2* 19*| 1:2 |М-ТНбИ 
1:1 |M-THSI 
1.1% 21*| 1.0 |М-ТН9 
+9 |M-THSI 
„9х 21*| 18 /M-THS! 
18 |М-ТН5 
„8% 22*| |7 |M-THS 
11|)-Тн5 
„тж 19*| 17 М-ТНЯ 
6,700 8.0 14 | 6.9 М-Е 
9:8 мат 
5,280 6.3 10 | 6.3 & Th 
3,350 4.0 11 | 4.5 М-Е 
413% 10*| 4:0 M-F 
3.9 [M-F 
З.т* 11*| 3:5 (М-Р 
2,100 2.5 10 | 2.6 |М-ТН 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS), 


A48 Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY-FRIDAY-CONT'D 
NBC DAVID LETTERMAN I-CONT'D 


NBC FRIDAY NIGHT VIDEOS 


NBC DAVID LETTERMAN II 


DAY MONDAY-FRIDAY 

ABC ABC WORLD NEWS-MORN-615A 
ABC ABC WRLD NEWS-SPC-6;15A-1(S) 
АВС ABC WORLD NEWS-MORN-645A 


АВС АВС WRLD NEWS-SPC-6:45A-1(S) 
ABC SUMMR 01ҮМ5-ҒВІ-11:00АМ-2(5) 


ABC SUMMR ОУМ5» МОМ» 1 100АМ- 2(5) 


АВС SUMMR OLYMS-THU-11:00AM-2(5) 
CONT'D 


А-47 0.5. TV HOUSEHOLDS: 83,800,000 


OTHER PROGRAMS 


WK 
ж 


ТІМЕ 
NYT) 


12.30- 2.00АМ 


2 11.00- 2.01PM 1 


#11, 00 2, 00РМ } ` 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


HOUSEHOLDS SHARE| MNR 


4,530 5.4 


2,180 2.6 


ом VYVOD Ween 


19,270 23.0| 7,460 8.9 29 


OU ооо оо ол Мол шіл сәті P 


20,030 23.9| 8,300 9.9 
7. 


WEEK 2 


TOTAL AUDIENCE | AVERAGE AUDIENCE | 
А 
*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER HOURS), 


1,170 1.4) 1,170 1.4 18 |1 
18,440 22.0] 7,710 9.2 31 |6. 
6.3* 25*| 6. 
7. 

7.5* 278] T; 
9. 

9.6* 31*| 9. 
10. 

10 

10 

10 

11 

11 

5 

5 

6 

6 

8 

9 

10 

10 


4! W/elsen_NATIONAL TV AUDIENCE ESTIMATES 


WK 
# 


DAY 
NETWORK/PROGRAM 


DAY MONDAY-FRIDAY-CONT'D 
АВС SUMMR OLYMS-THU-11:00AM-2(S)-CONT'D 


ABC SUMMR OLYMS-TUE-11:00AM-2(S) 


АВС SUMMR OLYMS-WED-11:00AM-2(S) 2 11 


ABC ALL MY CHILDREN SPECIAL(S) g 2 
ABC ALL MY CHILDREN-SPECIAL(S) 22 
ABC ONE LIFE TO LIVE SPECIAL(S) 2 2 
ABC ONE LIFE TO LIVE-SPECIAL(S) Ж. 
АВС ABC DAYTIME NENSBRIEF-M-F 1? 
АЕС GENERAL НОЗРИТАЕ -5РЕСІЛІ (5) 29 


А-49 U.S. TV HOUSEHOLDS: 83,800,000 


TIME 


2 11.00- 2.00PM 


.00- 2.00PM 


.00- 2.40PM 
.01- 2.41PM 


.40- 3.20РМ 
41- 3.21PM 


«ВТ» 8.59PM 
.21- 4,00РМ 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


WEEK 1 


TOTAL AUDIENCE | AVERAGE AUDIENCE 
HOUSEHOLDS |HOUSEHOLDS SHARE 


TOTAL AUDIENCE 


HOUSEHOLDS 


M т 
HOUSEHOLDS SHARE и 


AVERAGE AUDIENCE | К 


(00) % (00) % % 


6,540 7.8| 6,290 7.5 25 


(000) % 


19,860 23.7 


19,110 22.8 


10,810 12.9 
10,140 12.1 


10,060 12.0 
9,130 10.9 


10,140 12.1 


(00) % % 


12.8 TUE. 

13.0% 39* |13.2 |ТЦЕ. 
7,790 9.3 30 | 7.1 МЕ. 
7.3* 27*| 7.4 /WED. 

8.1 ИЕО. 

8.2% 29%| 8.2 ИЕ. 

8.8 |ИЕО. 

8.9* 29%| 9.0 МЕБ. 

10.2 WED. 

10.1* 31*/10.0/WED. 

9.8 |WED. 

10.3* 32* |10.7 |МЕО. 

11.1 WED. 

11.0% 34*|11.0 |WED. 
8,720 10.4 33 TU-F 
10.3* 33*|10.3|TU-F 
8,380 10.0 31 |10.0 MON. 
10.0* 31*| 9.9 MON. 
10.0* 31*|10.0 MON. 
7,960 9.5 31 TU-F 
9.9* 32*| 9.8 |TU-F 

7,210 8.6 27 | 8.8 МОМ. 
8.3* 26*| 8,2 |МОМ. 

8.9 MON. 

8.9* 27*| 8.8 MON. 

8,130 9.7 29 | 9.1 МОМ 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER -MOURE 


A50 Wielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY 
NETWORK/PROGRAM + (N.Y.T) 


DAY MONDAY-FRIDAY-CONTD 
ABC GENERAL HOSPITAL-SPECIAL(S)-CONTD 


3.30 
3.45 9.9% 30% 
АВС АВС DAYTIME NEWSBRIEF-SP.(S) 2 3.57- 3.58РМ 3.45 8,380 10.0] 8,380 10.0 30 
АВС SUMMR OLYMS-FRI- 4:00РМ-2(5) 2 4.00- 5.32PM 4.00 15,150 18.8| 8,720 10.4 30 
445 9.5* 30% 
4:45 10.5* 31% 
5-15 11.0* 30* 
АВС SUMMR ОЕУМ5-МОН- 4:00РМ-2(6) 2 4.00- 5.30PM 4.00 17,010 20.3| 9,720 11.6 34 
4-15 10:3* 32% 
4.45 11.2* 33* 
5:15 13.3% 37% 
АВС SUMMR OLYMS-THU- 4:00РМ-2(5) 2 4.00- 5.30PM 4.00 16,420 19.6| 8,720 10.4 31 
4:5 9.3% 30% 
4.45 10.4% 32%|10.5 THU 
5:00 11.2 |THU` 
5:15 11.7* 33*[12:1|Тн0. 
АВС SUMMR OLYMS-TUE- 4:00PM-2(S) 2 4.00- 5.30PM 4.00 16,840 20.1] 9,300 11.1 32 | 9.6 ТЕ 
4:15 ' ж 31*[10. 
10.0% 31%|10:3| ШЕ 
4:30 11:2 Е. 
4.45 11.5* 34* [11:8 TUE 
5.00 11.3 TUE 
5.15 11.9* 33* | 12.9 | TUE 
АВС SUMMR OLYMS-WED- 4:00РМ-2(5) 2 4.00- 5.30PM 4.00 16,090 19.2] 8,880 10.6 31 | 9.8|WED 
4.15 9.8* 30%| 9.9 |WED 
4.30 10.2 |WED 
4.45 10.1% 30* [10.0 [МЕП 
5.00 11.6 |ИЕр 
те 5.15 12.0% 33*|12.4 [МЕО 
АВС ABC DAYTIME NEWSBRIEF-5p(5) 2 4.54- 4.55РМ 4.45 9,300 11.1] 9,300 11.1 32 |11.1| ТИ. 
АВС ABC DAYTIME NWSBRIEF-5P.(5) 2 5.09- 5.10РМ 5.00 10,730 12.8|10,730 12.8 36 |12.8 [МОМ 
CBS CBS EARLY MORNING NEWS 6.30- 7.00AM 6.30] 1,340 1.6] 1,090 1.3 20 | 1.2|M-F 1,170 1.4] 920 1.1 16 | 1.0|M-F 
6.45 1.4 [M-F 1.3 [M-F 
CBS NEWSBREAK-11,57 11,57-11.59АМ 11.45 | 7,210 8.6| 6,960 8.3 30 | 8.3|M-F 5,870 7.0| 5,700 6.8 23 | 6.8 [M-F | 
CBS NEWSBREAK-3.57 },57- 3.59PM 3.45 5,530 6.6| 5,280 6.3 20 | 6.3 |М-Е 5,280 6.3] 5,030 6.0 18 | 6.0|М-Е 
NBC NBC NENS АТ SUNRISE 6.30- 7.00AM 6.30] 1,340 1.6] 1,010 1.2 15 | 1.0 |М-Е 1,340 1.6| 920 1.1 13 | .9/м-ғ 
6.45 1.3 [M-F 1:4 [M-F 
NBC REAGAN POLITICAL-NBC(S) 1 1,5% 0,00АМ 8.45] 4,190 5.0] 3,600 4.3 21 | 4.3[THU, 
NBC NBC NENS DIGEST-DAYTIME 2.57 2.00PM 2.45 | 4,190 5.0| 4,190 5.0 17 | 5.0|MWF 4,360 5.2| 4,360 5.2 17 | 5.2 МЕ | 
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A52 Wielsen NATIONAL TV AUDIENCE ESTIMATES 


WEEK 1 


TOTAL AUDIENCE | AVERAGE AUDIENCE | AVS | тете. | | TOTAL AUDIENCE | AVERAGE AUDIENCE | Aü | үү 
DAY WK ПМЕ QUARTERI A CAST ДҮ 
HOUSEHOLDS [HOUSEHOLDS SHARE HOUSEHOLDS |HOUSEHOLDS SHARE 
NETWORK/PROGRAM # (N.Y.T.) HOUR | w % | (0% % ою % | (0) % % | 
DAY SATURDAY 
ABC SCHOOLHOUSE ВОСК-В:25АМ 8.25- 8.29АМ 8.15 2.9 2.3 2.3 
ABC MENUDO-10:25AM 10.25-10.29АМ 10.15 5.6 4.9 4.9 
АВС МЕМИОО-11:55АМ 1 11.55-11.59АМ 11.45 5.0 4.5 4.5 
CBS IN THE NEWS- 8.26АМ 8.26- 8.29АМ 8.15 1.8 1.6 1.6 1,590 1.9] 1,590 1.9 16 | 1.9 
CBS IN THE NEWS- 9.56АМ 9.56- 9.59АМ 9.45 3.8 3.5 3.5 3,350 4.0| 3,100 3.7 17 | 3.7 
CBS IN THE NEWS-10.26AM 10.26-10.29АМ 10.15 4.2 3.9 3.9 3,350 4.0| 3,020 3.6 14 | 3.6 
CBS IN THE NEWS-11.56AM 11.56-11.59АМ 11.45 6.0 5.3 5.3 3,350 4.0| 3,020 3.6 12 | 3.6 
CBS IN THE МЕН5-12.26РМ 12.26-12.29PM 12.15 4.7 4.4 4.4 2,930 3.5| 2,600 3.1 10 | 3.1 
CBS [Н THE NEWS~12.56PM 12.56-12.59PM 12.45 3.4 3.1 9.1 2,680 3.2| 2,430 2.9 9 | 2.9 
CBS IN THE NEWS- 1.26PM 1.26- 1.29РМ 1.15 3.7 3.4 3.4 2,430 2.9| 2,350 2.8 9 | 2.8 
NBC ONE TO GROW ON-8:28AM 8.28- 8.30AM 8.15 2.3 2.3 9.4 2,430 2.9| 2,430 2.9 28 | 2.9 
NBC ONE TO GROW ОМ-8:58АМ 8.58- 9.00АМ 8.45 3.9 3.7 3.7 2,770 3.3] 2,600 3.1 22 | 3.1 
NBC ONE TO GROW ON-10:28AM 10.28-10.30АМ 10.15 6.9 6.7 6.7 5,030 6.0| 4,940 5.9 23 | 5.9 
NBC ONE ТО GROW ON-10:58AM 10.58-11.00АМ 10.45 6.6 6.4 6.4 5,200 6.2| 5,030 6.0 21 | 6.0 
NBC ONE TO GROW ON-12:28PM 12.28-12.30РМ 12.15 3.8 3.6 3.6 2,930 3.5| 2,770 3.3 11 | 3.3 
NBC NBC MAJOR LEAGUE PRE GAME 1 1.30- 1.47PM -GRID 4.7 4.3 16 
1.45 4.5 
. 2 2.00- 2.17РМ GRID 2,600 3.1| 2,350 2.8 9 
2.15 3.0 
11,230 13.4| 3,270 3.9 1 
DAY SUNDAY 
CBS TALLADEGA-500(S) 1 1.00- 4.36PM GRID | 9,300 11.1] 3,440 4.1 11 
4.30 5.3* 13*| 5.3 
CBS MEMPHIS GOLF CLASSIC(SUNXS) 2 3.30- 6.03PM GRID 6,120 7.3] 2,010 2.4 6 
Қ 3.2 
CBS HARTFORD OPEN-SUN(5) 1 4.36- 6.08PM GRID] 6,120 7.3] 3,180 3.8 9 
6.00 5:0* 11*| 5.0 
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August 17, 1984 


THE PRESIDENT'S JULY 24 
PRESS CONFERENCE 


President Ronald Reagan held a nationally 
televised press conference on Tuesday 
July 24, 1984, at 8:00-8:35PM NY Time. 


NTI estimates of the audience reached by 
the combined facilities of the three 
national TV networks are as follows: 


Percent Millions 
Total Audience 
Households 33.7 28.2 


Average Audience 
Households 28.2 23.6 


A.C. NIELSEN COMPANY 

Nielsen Plaza е Northbrook, IL 60062 • (312) 498-6300 

New York. NY 10104 • 1290 Ave. of the Americas • (212) 708-7500 
Menlo Park. CA 94025 * 70 Willow Road • (415) 321-7700 


elsen Company 


Correction Notice 


Nielsen Plaza 1290 Avenue of the Americas 70 Willow Road 
Northbrook, IL 60062 New York, NY 10104 Menlo Park, CA 94025 
(312) 498-6300 (212) 708-7500 Б (415) 321-7700 


September 4, 1984 


NIELSEN NATIONAL TV RATINGS REPORT 
1ST REPORT FOR AUGUST 1984 
July 23-August 5 


Estimates of Total Audience for the Democratic National Convention 1984 
were incorrectly reported on the 15% page of the Bulletin included in the 
above report. Below are the corrected data. 


July 16 - 19, 1984 


Percent Millions 
Total Audience 267” 83-9- 
25,2. 0/3: бев Correction пейсе, 


dated 2/2 (04, 


All other data are correct as reported. 


